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Dream Street 


What Modern Was 


Italian Beach Signs 


Book Jackets 
of the 
1920s & 1930s 


Hidden Music: 
A Print 
by Milton Glaser 
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On September 10, 1991, PC Magazine 
called Arts & Letters “the easiest-to-use 
illustration product for the PC” 


PC Magazine made it official. However, Arts & Letters 
owners have known for years how easy it is to use. 
Instructions are clear and concise. Commands are kept 
to aminimum. Everything is object-oriented, and what 
you see is what you get. To top it off, the latest version 
of the Graphics Editor (3.1) is even quicker and more 
powerful than its predecessors. 

Arts & Letters offers several built-in advantages: you 
can draw upon the award-winning 5,000-image clip-art 
collection, 80 superb typefaces, Bezier drawing tools and 
a host of spectacular special effects. 

There is no limit to the kinds of electronic artwork 
you can create with the Arts & Letters Graphics Editor: 
vibrant original art, complex graphic compositions, 
colorful pictogram charts or just beautifully enhanced 


clip-art images. The Editor offers a list of features you 
can really sink your teeth into; like multi-tasking of screen 
redraw, data-driven charting, gradient fills and blends, 
text-along-a-path, lock/hide/name, warp/ perspective, 
hole cutting, and object and text masking. Automatic spot 
and four-color separations are also available. 

Rave reviews about Arts & Letters are commonplace. 
The Arts & Letters clip-art collection also received 
Publish magazine's Readers’ Choice award two years in 
a row and PC Magazine named it 
Editors’ Choice for 1991. 

Try your hand at turning a {ffgasl 
tabby into a tiger. Just see your Ol 
nearest software retailer for a copy 
of the Graphics Editor. 


Computer Support Corporation © 15926 Midway Road ® Dallas, TX 75244 © 214/661-8960 © Fax: 214/661-5429 
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Gothic®, ITC Benguiat®, ITC Berkeley Old Style®, ITC Bookman®, ITC Caslion 224®, ITC Century®, ITC Cheltenham®, ITC Clearface®, ITC Cushing®, ITC Elan®, ITC Eras®, ITC Fenice®, ITC Franklin Gothic®, ITC Galliard®, ITC Garamond®, ITC Goudy Sans®, ITC Isbell®, ITC Kabel®, ITC Korinna®, ITC Leawood®, 


if Gothic®, ITC Slimbach®, ITC Souvenir®, ITC Stone®, ITC Symbol®, ITC Tiffany®, ITC Usherwood®, ITC Veljovic’®, ITC Weidemann®, ITC Zapf Chancery®, ITC Zapf Dingbats®, and ITC Zapf International® are registered trademarks of the International Typeface Corporation. 


C Novarese®, ITC Quorum®, ITC Seri 


ITC American Typewriter®, ITC Avant Garde Gothic®, ITC Bauhaus®, ITC Benguait 


ITC Lubalin Graph®, ITC New Baskerville®, IT 


ITC American 
Typewriter 
Light 

Medium 

Bold 

Light Condensed 

Condensed 

Bold Condensed 


ITC Avant Garde 
Gothic Extra 
Light 

Extra Light Oblique 

Book 

Book Oblique 

Medium 

Medium Oblique 

Demi 

Demi Oblique 

Bold 

Bold Oblique 

Condensed Book 

Condensed Medium 

Condensed Demi 

Condensed Bold 


ITC New 

Baskerville 
ABCDEFGH1234 
Italic 
1234567890 
Bold 
ABCDEFGH1234 
Bold Italic 


1234567890 


ITC Bauhaus Light 
Medium 

Demi 

Bold 

Heavy 


ITC Benguiat 
Book 
Bold 


ITC Benguiat 
Gothic Book 

Book Oblique 

Medium 

Medium Oblique 

Bold 

Bold Oblique 

Heavy 

Heavy Oblique 


ITC Berkeley 
Oldstyle Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Black 

Black Italic 


ITC Bookman 
Light 

Light Italic 
Medium 
Medium Italic 
Demi 

Demi Italic 
Bold 

Bold Italic 


ITC Caslon 224 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Black 

Black Italie 


ITC Century Light 
Light Italic 

Book 

Book Italic 

Bold 

Bold Italic 
Ultra 

Ultra Italic 


ITC Century 

Condensed Light 
Condensed 

Light Italic 
Condensed Book 
Condensed 

Book Italic 
Condensed Bold 
Condensed 

Bold Italic 
Condensed Ultra 
Condensed 

Ultra Italic 


ITC Cheltenham 
Light 

Light Italic 

Book 

Book Italic 

Bold 

Bold Italic 

Ultra 

Ultra Italic 


ITC Clearface 
Regular 

Regular Italic 

Bold 

Bold Italic 

Heavy 

Heavy Italic 

Black 

Black Italic 


ITC Cushing Book 
Book Italic 
Medium 

Medium Italic 
Bold 

Bold Italic 

Heavy 

Heavy Italic 


ITC Elan Book 
Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 


ITC Eras Light 
Book 
Medium 
Demi 

Bold 

Ultra 


ITC Fenice Light 
Light Oblique 
Regular 
Regular Oblique 
Bold 

Bold Oblique 
Ultra 

Ultra Oblique 


ITC Franklin Gothic 


Book 
Book Oblique 
Demi 
Demi Oblique 
Heavy 
Heavy Oblique 


Friz Quadrata 
Bold 


ITC Galliard 
Roman 

Italic 

Bold 

Bold Italic 

Black 

Black Italic 

Ultra 

Ultra Italic 


ITC Garamond 
Light 

Light Italic 

Book 

Book Italic 

Bold 

Bold Italic 

Ultra 

Ultra Italic 


ITC Garamond 
Light Condensed 
Light Condensed 
Italic 
Book Condensed 
Book Condensed 
Italic 
Bold Condensed 
Bold Condensed 
Italic 
Ultra Condensed 
Ultra Condensed 
Italic 


ITC Goudy Sans 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Black 

Black Italic 


ITC Isbell Book 
Book Italic 
Bold 

Bold Italic 


Italia Book 
Medium 
Bold 


ITC Kabel Book 
Medium 

Demi 

Bold 

Ultra 


ITC Korinna 
Regular 

Kursiv Regular 
Bold 

Kursiv Bold 


ITC Leawood 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Black 

Black Italic 


ITC Lubalin 
Graph Book 

Book Oblique 

Demi 

Demi Oblique 


ITC Novarese 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Ultra 


ITC Quorum Light 
Book 

Medium 

Bold 

Black 


ITC Serif Gothic 
Light 

Serif Gothic 

Bold 

Extra Bold 

Heavy 

Black 


ITC Slimbach 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Black 

Black Italic 


ITC Souvenir 
Light 

Light Italic 

Medium 

Medium Italic 

Demi 

Demi Italic 

Bold 

Bold Italic 


ITC Stone Serif 
Italic 
Semibold 


Semibold Italic 


Bold 
Bold Italic 


AGFA 
PUTS A NEW SPIN 
ON CD-ROM— 


THE LATEST 


ITC TYPEFACES 


FROM A 10 Z. 


ITC Stone Sans 
Italic 
Semibold 
Semibold Italic 
Bold 

Bold Italic 


ITC Stone 
Informal 

Italic 

Semibold 

Semibold Italic 

Bold 

Bold Italic 


ITC Symbol Book 
Book Italic 
Medium 


Medium Italic 


Bold 


Bold Italic 


Black 


Black Italic 


Now, Agfa provides convenience too. We've put nearly 
2,000 PostScript fonts—including 450 1rc fonts—on 
the new Agfalype™ cb-RoM v3.0. As a Macintosh® user, 
you can gain instant access to one typeface, or to the 
complete rc collection. Add new faces by simply call- 
ing your local Agfa dealer. Place an order, get the access 
codes, and instantly install your fonts. 


To take your favorite rc typefaces for a spin, or for 
your local Agfa dealer, call us today at 353 61 6rorI. 


From irc American Typewriter® to 1rc Zapf Dingbats? 
Agfa provides you with the easiest access to the widest 
selection of your favorite 1Tc typefaces. 


International Typeface Corporations’ designs set a stan- 
dard for legibility, distinction, and personality. To meet 
your standards for technology, Agfa offers the latest 
ITC typefaces in PostScriPtT® format—all compatible 
with arm®—from the Adobe® and Agfa libraries, assur- 
ing the highest quality output from 300 to 2,400 dpi. 


ITC Tiffany 
Italic 

Demi 

Demi Italic 
Heavy 
Heavy Italic 


ITC Usherwood 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Black 

Black Italic 


ITC Veljovié Book 


Book Italic 
Medium 
Medium Italic 
Bold 

Bold Italic 
Black 

Black Italic 


ITC Weidemann 
Book 

Book Italic 

Medium 

Medium Italic 

Bold 

Bold Italic 

Black 

Black Italic 


ITC Zapf Chancery 
Light 

Light Italic 

Roman 

Italic 

Demi 


Bold 


ITC ZAPF DINGBATS 
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AGFA 
PUTS A NEW SPIN 
ON CD-ROM— 
POSTSCRIPT FONTS, 
TRUETYPE FONTS, 
AND MORE. 


put on an Agfa SelectSet 5000. Agfa and the Agfa Rhombus are registered trademarks and AgfaType is a trademark of Agfa-Gevaert AG. PostScript and ATM are registered trademarks of Adobe Systems Incorporated. Apple and 


ademarks and TrueType is a trademark of Apple Computer, Inc. Toshiba is a registered trademark of Toshiba America Information Systems, Inc. All other trademarked names are Property of their respective holders. 


Produced on a Macintosh and films out; 


This ad was designed and 
Macintosh are registered tr: 


The latest twist on fonts is the Agfalype™ CD-ROM v3.0. It’s what type on cD should be—the 


widest selection of fonts and typographic software plus a powerful set of free features. HOW DOES THE AGFATYPE 
Agfa made the new cp with the type-savvy user in mind. You can choose fonts in the format CD-ROM V3.0 STACK UP? 
you want—PosrScripr from Adobe® or Truélype from Apple® (As of July 1, 1981) AGFA ADOBE NEC 
And, we've added the features that you’ve asked for—features found only on the AgfaType PostScript Fonts 1900+ 1000+ 1.0004 
CD-ROM. Your fonts come packed with an on-line electronic catalogue, a new multimedia ; 
typography tutorial, the complete collection of screen fonts, the latest shareware, and future Pi and Symbol Fonts 45 19 «19 
upgrades—free. Truelype Fonts Yes No No 
The new interface lets you browse, learn about, select, and then quickly install additional Multimedia Type Tutorial Free None None 
fonts. Choose individual typefaces. There’s no waiting for a shipment to arrive—your fonts Electronic Catalog Hines Mone) Nane 
can be added in minutes with a simple phone call. sae 

Agfa believes that type on cp should give you more choices, more features, and more value. Type Applications ve 

To help convince you, we’ve included Garth Graphic® a classic typeface, absolutely free. Shareware 

Nothing in the industry can compare with the Agfalype™ cD-ROM v3.0. To take it for a spin, Upgrades 


call us today. For more details and your local authorized Agfa dealer phone 353 61 6rorr. 
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EXHIBITION SCHEDULE 
DECEMBER 10, 1991-JANUARY 23, 1992 


GALLERY 1 


@ @ This exhibition features 100 pieces selected 


S H OW as winners in the American Center for 


Design’s fourteenth annual design competi- _ 


EXHIBITION 


| Q 9 | tion, = The exhibition is a true reflection of 


the unique tastes and international points of 


view of the judges. ® Rather than select pieces based on a majority- 
of-votes basis, each member of the jury curated a portion of the 
show; another section of the show includes work that was unani- 
mously chosen. = Also unique to The 100 Show is the commentary 
for each piece provided by both the judges and designers. ™ The jury 
included Rick Vermeulen (Hard Werken, Rotterdam), Lorraine 
Wild (California Institute of the Arts, Los Angeles), and Bruce Mao 
(Bruce Mao Design, Inc., Toronto). Katherine McCoy (Cranbrook 


Academy of Art, Bloomfield Hills, Michigan) was the competition 


chairperson. 


GALLERY 2 


Recycle! is an exhibit of student work which 
challenges viewers to become aware of their 
purchasing and recycling behaviors. ® The 


pieces were selected from 2,000 entries sub- 


mitted to the Seventh Annual Herb Lubalin 


International Student Design Competition. 


Open Monday-Friday = Hours: Noon-5:00 p.m., 
Tuesday until 8:00 p.m. ® (Closed December 24, 25, and 31,1991, 


and January 1 and 20, 1992) = Admission: Free. 


HEADLINES: ITC FRANKLIN GOTHIC DEM! CONDENSED, ITC GOUDY SANS LIGHT SUBHEADS: ITC GOUDY SANS BOLD 


TEXT: ITC MENDOZA BOOK, MEDIUM ITC ZAPF DINGBATS 


The Quizzical Letter Q 
The 17th letter has a telling tail. 


What Modern Was 
This exhibit challenges the conventions of the modernist movement. 


Typographic Milestones: Ed Benguiat 
A look at an eclectic designer of 600 typefaces. 


What's New from ITC 
The ITC Franklin Gothic? Condensed Series provides additional versions. 


Brookie Maxwell: Walking Up Dream Street 
This young painter transports art and love to Harlem. 


At the Beach! 
These photographs of Italian beach signs inspire designer Louise Fili. 


30) 
Book Jackets of the 20s and ’30s 
The artform’s ignominious beginnings. 


Hidden Music - 
Milton Glaser puzzles over the creative process with this festival poster. 


Tech Talk 
What's new in equipment and programs. 


What’s New from ITC 
The ITC Garamond” Narrow typeface design. 


® 


Letter from Parma 
News from the ATypl Congress held in September in Parma, Italy. 


International Typeface Corporation would like to thank WBMG Design, Inc. 
Walter Bernard, Milton Glaser, Killian Jordan, 
Frank Baseman, Nancy Eising-Clarendon, Sharon Okamoto and 
Janet Parker for the design of this issue of U&lc. 


The ITC Typographica brochure inserted in the Fall issue of U&Ic was designed by 
Lorraine Louie. We sincerely apologize for omitting her name from that piece. 


Cover photograph by H. Brooks Walker/Arts Counsel 
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| written forms. Historians also 


} Type designers walk a pretty 
| narrow path in their work. The | 


letters of ur alphabet pro- 


| vide little room for much self- | 


_| expression when it comes — 
to their defined shapes. The 
/ morea designer's “thumb 
print” is left on a design (the 
| more distinctive it becomes), 
the less it will performa asa 
communications tool, 
Happily, however, for type 
| designers there are afew — 
| exceptions to this rule of 
| design anonymity. The tails 
of R's, italic F's, descenders 
of y's, and of course, amper- 
| sands, have always been 
| places where artistic expres- 
| sioncan begin to creep into 
i otherwise staid typeface 
designs. The Q is another 
character that permits acer- 
| tain amount of designer per- 
sonalization—sometimes 
| even to the point of flamboy- 
ance. For just about as 
long as there have been Q's, 
| designers have felt free to 
| have a little fun with the let- 
ter’s tail. Perhaps there is _ 
| even some vague correlation | 
| between this opportunity to 
| introduce some playfulness | 
into a type design, and the 


| fact that the original ancestor | 


| of our Q was called “Qoph,” 
| aword that meant “monkey” 
| tothe Phoenicians. 

Q Most historians believe 


_ that the Qoph, which also | 


went by the name Goph, was 
a character originating 

| inthe Phoenician language, 

i with no lineage to previous — 


| believe that the character's — 

_| shape was derived from the 

| back view of a person's | head; ; 

| the formerh straight tail i is 

' thought ) represent the neck | 

| or throat. Maybe. But if you 

| consider that the letter's 

| Name meant monkey, then 

| perhaps t the round part ¢ of the 

| ‘symbol r represents another 

i kind of “backside” and what 

| we today call the tail of the Q, | 

. really started out as just that. 

The Qoph re presented 
phatic guttural sound 


QuizzicaL 
_ LETTER 


of in English, nor in | 
| any ihe: -European language. | 


| the Greeks aieeiee 1e 
| opty but found Stitt 


the vertical stroke, or tail, at 


ever, the Koppa represented . 
virtually the same sound as __ 


| ter. One had to go, and Koppa 
| was ultimately the loser, per- | 
haps because it had begun to. 
look like yet anotger Heck 
| letter, the P. 
The Etruseans gene 
+ ently could live with the 
somewhat redundant nature 
of the Koppa and hace 
touse the letter. | 
had not only one, butt we 
| other k-sound letters tocon- | 
| tend with. The Koppa was _ 
used preceding the vowel u; 
| cwas employed before e 
andi, and k was used before 
an a. The Romans elected 
to use all three signs. 
The first Roman Q had 
the Etruscan vertical tail, but 
over time it evolved into the 
graceful curved shape that 
begins to embrace the letter u 
| which usually follows it. ! 
_ Isour Q nothing more than 
| an Owith the simple addition | 
ofa tail? Yes—and no. | 
Yes, the basic character is — 
exactly an O, but the design 


simple matter. Ifit is too small, 
the character can be mislead- : 
| ing, especially i in text copy. 
ler, net tail is too Bes 


never should h have its. thick 


Bickiporaion ofthe O es ft 


bing - 
ofthe @’stail, 


Allan Haley! 


MN tion, the Greeks modifi dthe 1 ‘7 
design somewhat by: stopping ’ 


the outside of the circle. How- | 


the Kappa, another Greek let- | 


and placement of the tailisno | | 


part start at, or cross over, the i 


15. 
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HEADLINE: ITC KORINNAHEAVY TEXT: REGULAR, KuRSiv REGULAR, EXTRABOLD, KURSIVEXTRABOLD — NUMERALS/ANSWERS: EXTRA BOLD. BYLINE: REGULAR 
THE TYPOGRAPHY IN THIS ARTICLE WAS CREATED USING DESKTOP PUBLISHING TECHNOLOGY. 


“WHY CAN’T 
SOMEONE, 
A 
MUSEUM 
OF MODERN 
ART ORA 
WORLD'S FAIR, 
PUT ON 
AN EXHIBITION 
THAT 
WOULD 
DRAMATIZE 
ALL DESIGN 
THAT IS 
AMERICAN?” 


() 


Russell 
Wright 
1938 


Nothing affected 20th century design more deeply than the concept of modernism, out nothing lasts forever. Now that “modern” has taken 
its place in the historical parade, as identifiable as the baroque or the neo-classical, it has becomea style ripe for reassessment. Soit'sa 
pleasure to find that the current exhibition, “Design 1935-1965: What Modern Was" is much more than an anthology of 30 years of international 
design. The selection and arrangement of material reveals a sophisticated re-examination of the welter of overlapping, often conflicting ideas 
which fueled the modernist movement and shaped its artistic manifestations from art and architecture to industrial design, graphics, and fur- 
niture.“What Modern Was” now appears at Kansas City’s Nelson-Atkins Museum of Art through January; it will then be at the Baltimore Museum 
of Art from July-August, 1992. (The show made its debut last year at the IBM Gallery of Scienceand Art, New York City.) The exhibition's 
950 pieces were taken from the collection of Musée des Arts Decoratifs in Montreal. The show's construction and dominating argument was 
organized by design historian and curator David Hanks and his associates, who were also instrumental in building the museums international 
design collection. When the Musée des Arts Decoratifs opened in1979 as Canada's firstexclusively decorative arts museum, historical and 
critical consideration of 20th century design was just beginning a new phase of dynamic rediscovery. To be sure, certified icons of the inter- 


national style, like Mies van der Rohe'’s Barcelona chair, were solidly enshrined in the collection of The Museum of Modern Art. 


ISAMU NOGUCHI'S 
1947 BIOMORPHIC 
CHESS TABLE WAS 
BRIEFLY PRODUCED BY 
HERMAN MILLER. 
THE TABLE DERIVES 
DIRECTLY FROM HIS 
SCULPTURE AND FROM 
OTHER SCULPTURAL 
FORMS LIKE 

HANS ARP’S 1939 

“HUMAN CONCRETION: 


“BUT 
THEN 
WHY 
DID IT 
HAVE TO 


OBJECTS 
OF USE 


POPULARIT 


ALL LARGE IMAGES AND QUOTATIONS ARE TAKEN FROM THE BOOK: DESIGN 1935-1965 WHAT MODERN WAS (SELECTIONS FROM THE LILIANE AND DAVID M. STEWART COLLECTION, LES MUSEE DES ARTS DECORATIFS DE MONTREAL) EDITED BY MARTIN EIDELBERG. 
PUBLISHED BY ABRAMS. CREDITS FOR THE OTHER WORKS ARE AS FOLLOWS: ARR JEAN (ORIGINALLY HANS), HUMAN CONCRETION, 1939, CAST STONE, 1949, 1972X 18% X 2542" COLLECTION, THE MUSEUM OF MODERN ART, NEW YORK; PURCHASE. 


“WE STARTED 
OUT AS 
In fact, starting with its “Good Design” shows in the late 1940s, MoMA had seized a dominant and rarely contested role as chief institutional REVOLUTION- 
ARIES, 
arbiter of 20th century design, a position it still assumes. But most North American museums had assigned to 20th century design and decora- WANTING 
ONLY TO MAKE 
BRAVE NEW 
herds of collectors now covet not only the familiar Eames chairs, Out they also know enough to hunt down considerably more rarified stuff like DESIGNS FORA 
; CONTEMPORARY 
Eva Zeisel’s “Museum” dinnerware of 1942-1943. “What Modern Was” dishes up a delicious feast for the current crop of design buffs who SOCIETY.” 


tive arts a low priority—what a difference a decade makes! While museums are still catching up, everyone else knows modern design is hot: 


revel in contemporary stylistic revivalism and haunt international flea markets. But because the finest material from the ‘40s and '50s is now 
widely recognized and identified, ardent aficionados may not discover many surprises. What they will find is an intellectually invigorating 
challenge to the narrowness of MoMAs traditional position on modern design hierarchies. This show defines a more expansive and exuberant 


overview of international design history in the thirty years between 1935 and 1965; one which describes a continuity between pre- and 


Jack 
Lenor 


of the era’s changing socio-economic, political and technological realities and the rise of the superstate on the democratization of design Larsen 


post-war design ideas which didn't abate until the late ’5Os. In his catalog essay, British historian Paul Johnson stresses the pervasive influence 


and its frequently utopian goals. (This essential catalog was edited by Martin Eidelberg and published by Harry Abrams.) Hanks and his 


THE GREAT 
AMERICAN DESIGNERS 
CHARLES AND RAY EAMES 
CREATED THIS FLEXIBLE 
AND INEXPENSIVE 
MODULAR STORAGE 
SYSTEM (1949), 
INCORPORATING 
INDUSTRIAL COMPONENTS 
AS WELL AS PRIMARY 
COLORS AND GEOMETRIC 
SHAPES. IT HAS AFFINITIES 
TO ABSTRACT PAINTER 
PIET MONDRIAN'S 
“COMPOSITION" (1921) 
AS WELL AS TO JAPANESE 
CONCEPTS OF SIMPLICITY. 


MONDRIAN, PIET, DETAIL FROM COMPOSITION, 1921, OIL ON CANVAS, 2978 X 20%7a" COLLECTION, MUSEUM OF MODERN ART, NEW YORK; GIFT OF JOHN L, SENIOR, JR 


“STREAMLINING 
WAS THE 
BRANCH OF 
MODERNISM 
THAT 
COMBINED 
THE PRINCIPLES 
OF AERO- 
DYNAMICS WITH 
THE FUNCTIONAL 


GEOMETRY 
OF THE 
INTERNATIONAL 
STYLE’ 


— 


Martin 
Eidelberg 
1991 


CONSTANTIN BRANCUSI'S 


team argue, then demonstrate, that the ideas of the Bauhaus are merely a starting point for the development of modernism. The Bauhaus her- 
itage of rationalism, and the idealization of geometric shapes has provided a rich mix of parallel and intertwining ideas derived from modern 
art as well as from modern engineering. Adding distinct personal and national twists, designers were inspired by streamlining, geometric 
abstraction, biomorphism, surrealism, expressionism, and popular culture; the organic as well as the rectilinear. The show organizes dis- 
plays of furniture, textiles, ceramics, glass, appliances, jewelry, and graphics to dramatize the tenacious adaptation of specific ideas through 
different forms and materials. It shows that patterns and ornamentation are more pervasive in post-war modern design than purists have ever 
acknowledged. Something else emerges: America’s extraordinary gain as Hitler's rise and World War ll made the U.S. a refuge for a stag- 
gering number of the world’s artists and designers. From the '30s on, dozens of renowned emigres disseminated their ideas through schools; 
this creative inheritance nourished the postwar power and influence of U.S. design. “What Modern Was” also explores the branching cultural 
and artistic influences of the 50s and '60s—which modified the ideas of the first two generations of designers and finally eclipsed the earlier, 
heroic era with the ironic reactions of the postmodern movement. This exhibition seeks nothing less than to refute accepted dogmas and 


to redefine our understanding of modernism. Alexandra Anderson-Spivy 


1934 “ZEPHYR” DIGITAL 
CLOCK TRANSPOSES THE 
CALIFORNIA ARCHITECT'S 
PREDILECTION FOR 
STREAMLINED FORMS 
INTO A SKIN TO SIGNAL 
FUNCTIONALISM AND 
EMBODY THE IDEA OF 
MODERN LIFE AND 
PROGRESS. THE CLOCK 
REFLECTS WORK LIKE 


1930 “FISH: 


WILLIAM SPRATLING 
MARRIED THE INFLUENCE 
OF AZTEC AND OTHER 
INDIGENOUS MEXICAN 
ART, SUCH AS THIS 

MAYAN PIECE, TO 
A STRONG MODERNIST 
EXPRESSION IN 
JEWELRY. ONE EXAMPLE 
IS THIS ORNATE SILVER 
AND AMETHYST 
NECKLACE HE DESIGNED 
IN 1940 IN TAXCO, 
MEXICO, WHERE THE 
EXPATRIATE ARCHITECT 
HAD ESTABLISHED 
A WORKSHOP IN 1931. 


BRANCUSI, CONSTANTIN, FISH, 1930, GREY MARBLE, 21 X 71” ON THREE-PART PEDESTAL OF ONE MARBLE AND TWO LIMESTONE CYLINDERS, 29a” HIGH X APPROXIMATELY 65" DIAMETER AT WIDEST POINT, 
COLLECTION, THE MUSEUM OF MODERN ART, NEW YORK. ACQUIRED THROUGH THE LILLIE P. BLISS BEQUEST. 
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“THE WORD 
MODERN 
MEANS 
UP TO DATE; 
AND TO 
USE THE 


TO TAKE 
ADVANTAGE 
OF THE 
TECHNICAL 
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STRIPES OF PURE COLOR 
AND THE EXAGGERATED 
GEOMETRIC FORMS OF 


ETTORE SOTTSASS’ 


1957 CERAMICS REVEAL 
THE IMPACT OF THE 
FURNITURE OF SCOTTISH 
ARCHITECT CHARLES 
RENNIE MACKINTOSH 
AND CONTINUE TO 


BRIDGET RILEY’S “CURRENT” 


(INSET ABOVE). 


CRYSTAL STRUCTURES 
PROVIDED BRITISH 
TEXTILE DESIGNER 


MARIANNE STRAUB WITH 


THE CONCENTRIC 
MOTIFS FOR “SURREY,” 
HER 1951 FABRIC DESIGN 
THAT AMALGAMATES 
SCIENCE, ARPIAN 


BIOMORPHIC FORMS AND 


OTHER INFLUENCES 
SUCH AS THIS TYPICAL 
ANCIENT AUSTRALIAN 
BARK PAINTING. 


RILEY, BRIDGET, DETAIL FROM CURRENT, 1964, SYNTHETIC POLYMER PAINT ON COMPOSITION BOARD, 58%s X 58%a, COLLECTION, THE MUSEUM OF MODERN ART, NEW YORK, PHILIP 
JOHNSON FUND. THE GOLD PENDANT AND THE AUSTRALIAN BARK PAINTING ARE COURTESY DEPARTMENT LIBRARY SERVICES, AMERICAN MUSEUM OF NATURAL HISTORY. 


HEADLINE; ITC KABEL BOOK, DEMI, BOLD, ULTRA CREDITS: ITC FRANKLIN GOTHIC BOOK, BOOK ITALIC 


“CHANGES 
IN PAINTING 
AND SCULPTURE 
[OF THE 60S] 
WERE 
REFLECTED IN 
ARCHITECTURE 
AND DESIGN... 
AND 
HELPED BRING 
THE ERA 
OF GOOD 
DESIGN 
TO AN END? 


© 


Martin 
Eidelberg 
1991 


ORNAMENTS: WBMG DESIGN, INC, 
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According to Bengulat, 
the most distinctive 
feature of the typeface 
Catalana ‘B’ Is the 
Influence of Art Nou- 
veau, especially In the 
bowls of the letter. He 
sought to capture the 
amblence of Barce- 
lona, since originally 
this was a draft design 
of an alphabet for the 
1992 Olympics, which 
are to be held there. 


a 


E| Bee 


As part of a logo, This letter in the ITC Bengulat’s 
this experimental Barcelona family has Congressional Script 
Egyptienne character unusual triangular was created when he 
was toevoké“the = serifs which give this couldn’t find a satis- 
desert, sun and sand "i alphabet its unique factory typeface for his 
- feeling.” The letter es quality. The high waist son’s wedding Invita- 
Is characterized by of the ‘N’ is the distin- tlon. It exemplifies 
angular strokes. . 4 guishing feature of this Bengulat’s strong calll- 
: - f other Latin-influenced graphic style and has 
- i typeface. been used frequently 
- its, septa as a display face. 


eople don’t dawdle in New York City. They move 
, crowded subway trains, and brisk purposeful walks. 
ne es subways and taxis when he is in the citys a 


from one plac t to anot re 
ze Then there i isy Ed enguiat. Benga 


g letterforms. In restaurants he draws new alphabets on napkins; in business meetings 
odles in Spencerian. Benguiat is also a teacher. In the 350 years he has taught at the School 
Visual Arts, thousands of students have been exposed to his wit and talent as an interpreter of 
letterforms. 2 In addition to his more well known talents, Benquiat is also an accomplished jazz 
drummer, he flies his own airplane, and is a consummate tinkerer and builder. Ed Knows Type 
Benquiat has drawn over 600 typefaces, possibly more than any other type desiqner—and this 
includes the likes of Morris Fuller Benton, Fred Goudy, Hermann Zapf, and Adrian Frutiger. He has 
designed faces for International Typeface Corporation, for Photo-Lettering Inc., and for corporate 
clients such as AT&T, and The New York Times. He has created revivals of old metal faces such 

as ITC Souvenir,® ITC Bookman? and Sarah Bermmhardt. He has drawn absolutely new and original 
designs such as Charisma, ITC Panache? and Spectra. And long before sophisticated software 

and type manipulation programs became available to the type design community, Benquiat was 
combining two and three different types into one design. ITC Tiffany, Benquiat Caslon, and ITC 
Barcelona® are all examples of his ability to combine and manipulate multiple typeface designs. 
Benguiat has not only designed more faces than Benton, Goudy, Zapf and Frutiger, he may have 
created more type than all these designers combined. 2 He has likened the development of 

a new type design to composing music, fashion design, or even establishing a romantic relation- 
ship: “It’s not easy, there is no magic formula, and there is no replacement for hard work and 
creative talent.’ Essentially, the task is about a process which continuously evolves, based on all 
aspects of his life. Often a logo design becomes the basis for a new typeface. From Logo to 
Typeface For example, in the early 1960s, Benquiat was asked to design a logo for “Spectra,’ a 
competition sponsored by the Type Directors Club of New York. This logo was used for the call- 
for-entries and all the promotional material associated with the competition. Once the first 

The flourished capital promotional mailings were sent out, queries came from type houses all over 
ud onal sees New York on the typeface used to set “Spectra:’ Benquiat decided to expand 
drawings. Aposterfrom these seven letters into a full typeface design. ze Perhaps his most impor- 

the late 1940s (above 

left) announcing an tant logo-influenced typeface is ITC Benguiat® In the late 1970s Benquiat was 
ese ected: working at the late Herb Lubalin’s design studio, and was asked by a friend 
nares as Louls Jordan, {0 design a logo fora new store. Benquiat went through hundreds of trial 
Benart, Bengulat’s stage designs, and although one was eventually used, Benguiat became enamored 
name. Bengulat's great- of an earlier design and continued to draw variations until Lubalin suggested 
great grandfather, H. , > ; : fe 

Ephraim Bengulat, (left) that this doodling was taking up too much time. Although he officially 

by Orrin Peck. (right) ~~ stopped drawing, Benguiat reviewed what he had accomplished and decided 


Bengulat’s well-used 
Hunt 107 pen point. that he had the makings of a typeface. This he submitted to International 


LU. ] ASS 


For the ITC Modern According to Bengulat, This letterform was For ITC Bookman 
No. 216° typeface, the ITC Bookman was also developed for the he continued 
designer adjusted the developed to fill in Barcelona Olympics to expand the 

’ dimensions of a Modern the metal type family's logo; It Is character- Bookman families 
face by changing the missing welghts and ized by his signature: by actually adding 
proportions, redrawing to add a cursive design high walsts and diag- a swash to every 
the serifs which he felt not available in the onal strokes. character. 
were too long, and cre- original face. 


ating more balanced 
weights. 


Typeface Corporation's Typeface Review Board, and although rejected the first time, Benguiat 
persisted and actively sought out each member's approval. Benquiat resubmitted the design and 
the Board approved it. ITC Benguiat was released in 1977, and very quickly became one of the 
company’s most requested designs. The Story of Souvenir Ed Benguiat also drew ITC Souvenir. 
The perennial “happy face” of type, and fora long time, ITC’s best selling design, began life as 
a single weight type created by Morris Fuller Benton in the 1920s. It was first shown, along 
with a number of other designs, in a small specimen booklet issued by the American Type 
Founders Company. Souvenir was then shown again in ATF’s famous 1923 specimen book. 
Unfortunately the design was overshadowed by the first complete showings of ATF’s Garamond, 
Century Schoolbook, and Cloister families. 7« Then in the 1960s this relatively obscure typeface 
was revived by a New York typography studio as part of a proposal to Eastern Airlines for a new 
corporate advertising program. Eastern liked the proposal, and the face. Both became part of 
Eastern’s advertising plans. The typeface was exclusive to Eastern Airlines and consequently 
saw no use beyond this one advertising account. Eventually a retail font was made of the design, 
now called, “Eastern Souvenir,” but still enjoyed scant popularity. Souvenir Makes Big Time 
In 1971, ITC was formed as a partnership of Lubalin, Burns & Co. and Photo-Lettering Inc. The 
first faces released from this new company were a number of small families and single weight 
designs intended for display applications, and two text designs: ITC Avant Garde Gothic? which 
Herb Lubalin originally created for the magazine of the same name, as well as an enlarged and 
improved version of ATF’s original Souvenir. 7e Benguiat took the ATF type and under the quid- 
ance of Aaron Burns and Herb Lubalin, added three more weights in logical gradations, improved 
the spacing metrics to make it applicable to a wide range of text applications, increased the 
character complement to meet the needs of phototype vendors, and added a much overdue and 
needed series of italic counterparts to the roman weights. Even with all this attention and work, 
ITC Souvenir was not an instant success like ITC Benquiat, but in a few years it did gain some 
popularity, becoming one of ITC’s best selling typefaces. The Right Beginnings Benguiat tells 
the story of a lettering teacher who yelled at him every time he made a mistake: “I had a teacher 
who hollered all the time. While I was doing calligraphy, or learning how to do lettering, he’d sit 
at my left side and when I made a mistake—he’d holler!” The teacher was calligrapher Paul 
Standard. Whether Paul Standard really sat next to Benguiat’s left shoulder and yelled every time 
a mistake was made is probably open to some discussion, but the point that Benquiat goes on 
to make is not. Paul Standard had a profound impression on his career and his attitude toward the 
craft of type design. He taught Benguiat the basics of letterform construction _ Bengulat also uses a 

F ‘ coe typical Post Office pen 
and the beauty of well-drawn scripts, and perhaps most important, he instilled (left, circa 1960) for 
a commitment to excellence. Benguiat often complains that he is never sat- many of his drawings. 
s F , F A pilot and an airplane 
isfied with his work—that, “only the next typeface will be perfect’’ Standard enthusiast, Bengulat 
also made Benguiat acutely aware of the importance ofa good teacher. Hefeels cfeates model planes 

from scratch (above) 

a responsibilty to “train replacements”; that there always needs to be a con- and can spend up toa 
tinuity within the type design community, and he feels an obligation to main- Dandie sopeeeer td 
tain that continuity. Young Man Seeks Fame, Glory, and Fortune Benguiat _ his collection. A family 
received his basic education in New York City. But like many, he graduated from ms re teeeiege 
high school with no clear idea of what to do next. He liked music, he liked to *woyears. 


draw, and he wanted adventure. America was involved in World War II at the 


Fn in take is 

er liak eog El N 1 lo ke 
to change the logo, but rT 

could see the change, 

. <= be rae: able. 


time—adventure won out. Benguiat lied about his age and joined the Army. Bengulat re-drew the 
He then cheated ona color-blindness test by memorizing the correct answers egies means 
and was accepted into the Air Corps. Ed Benguiat wanted to learn how to fly, of stability and famit- 
: . Ae 3 g : larity when creating a 
He ended up flying reconnaissance missions in Europe and was disappointed jogo for a new company. 
he was kept from being a fighter pilot because of his self-described inability Bensulat states that the 
ampersand Is his favor- 
to fly in formation and his “smart-aleck attitude.’ 7 When he returned to __ ite letterform. Here he 


civilian life, Benguiat followed his first professional dream: to be a musician. Sn, 
He went to Brooklyn Collegeand received his degree in music. Thenhegothis {ne of Bengulat's old 
f : . f drumsticks endorsed by 
first professional job—as a busboy. His second was as a waiter. ¢@ Eventually — jegendary drummer 
he began to play in night clubs in Manhattan with professional musicians. rapes 
Benqguiat played drums, and was goodatit.“] wasareal musician.|don’tmean _ according to Bengulat. 
that I played at bar mitzvahs and weddings either. | played in big bands on what was then called 
‘Swing Street’ in New York. I played with Stan Kenton and Woody Herman.’ In fact, as the result 
of a reader poll, Downbeat magazine declared Ed Benguiat to be the third best drummer in the 
United States. When telling this story, however, Benguiat humorously adds, “Downbeat didn't 
know that I bought an awful lot of copies and filled out a bunch of questionnaires!” « Even the 
third best drummer in the United States could be out of work more often than not, so Benguiat 
enrolled in the Workshop School with the intention of becoming an illustrator. “Actually, | wanted 
to paint naked ladies,’ confesses Benguiat. “I wanted to be like Petty or Varga. Instead, I was 
told by my teachers to gét out of the art field as soon as possible since I would probably destroy 
the profession because | drew so poorly,” he adds. ## Benguiat recalls that his first break as a 
lettering artist was basically a fluke. “I was working at a studio, doing photo touch-up, and the 
person responsible for lettering got sick and the studio needed a lettering job done. | said that | 
could do it. I figured I could do anything—until somebody told me different. | did it, and I’ve 
been doing lettering ever since.’ :e Becoming one of the world’s most famous and prolific type 
designers wasn’t all that easy. Several years passed between the time he filled in for the sick 
designer and his first successful typeface. For a while he had his own studio, ABC Design (Asso- 
ciates Benguiat Cohen), but after several years of reasonably good business, two major accounts 
went to a different studio, and suddenly the idea of being his own boss lost much of its glamor. 
Friends in the Business While his studio was doing well, Benquiat bought much of his type from 
Photo-Lettering Inc., and on occasion, Ed Rondthaler, the president of Photo-Lettering, com- 
missioned work from the young musician-turned-lettering artist. When hard times fell upon ABC 
Design, Rondthaler noticed that the usually spunky Benguiat was subdued. When the occasion 
arose, Rondthaler asked Benquiat what was wrong. The answer: he was in debt, “Deep in debt. 
Over $800 in debt!” The next day a check for the amount of indebtedness arrived at Benguiat’s 
office. The check was obviously from Rondthaler, but there was no note, and Rondthaler never 
brought the subject up again. A few weeks later, Rondthaler offered Benguiat a position at Photo- 
_ Lettering. Nearly 30 years later, Benquiat is still there as a vice president where he is designing 
typefaces, creating logos and doing hand lettering. Simple Wisdom Having fun is very important 
to Benguiat; it’s apparent in his work. Benguiat is not a complex man, but he is very wise. He 
knows exactly what makes him happy, he knows his skills, and he is absolutely true to his ideals. 
He works hard at his craft. Even at a time in his life when others would be content to rest on 
their laurels, Benquiat still never says, “Good enough.’ 2 Allan Haley 


Iustration of Ed Bengulat by Mark Summers. 


HEADLINE/SUBHEADS/CAPTIONS: ITC FRANKLIN GOTHIC DEMI CONDENSED TEXT: ITC BENGUIAT BOOK CONDENSED, BOOK CONDENSED ITALIC 
BYLINE: BOOK CONDENSED ITALIC ITC ZAPF DINGBATS 
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Condensed 


Book 
Condensed 
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Medium 
Condensed 
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Condensed 
Italic 


Demi 
Condensed 
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Compressed 
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Compressed 
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Franklin Gothic might well be call 

of modern American gothics. 0 

in 1902 by Morris Fuller Benton 

the first important modernizatior 

9th century grotesque face. Fran 
named for Benjamin Franklin) not on 
a type family in its own right, it also le 


acteristics to several other sans serif designs 


which followed it. None of these, hov 
able to match the popularity and vers 
the original. : 


Originally issued in only one weight, the ATF 
Franklin Gothic family was enlarged over the next 
several years to include an Italic, Condensed, 
Condensed Shaded, Extra Condensed, and finally 
a Wide. However, for reasons that remain 
unknown to this day, no lighter or intermediate 
weights were ever created for this premier 
typeface family. 

In 1979, under license from American Type 
Founders, ITC undertook the challenge to fill this 
void by creating four new weights in roman and 


italic (Book, Medium, Demi, and Heavy). ITC 
commissioned Victor Caruso to design these 
Styles with the purpose of retaining as closely 
as possible the pure characteristics of the - 
original ATF design. 

Adhering closely to the Subtle thick and thin 
pattern of the original type, the new ITC design 
has a slightly enlarged lowercase x-height, 
while maintaining somewhat condensed pro- 


_ portions to economize space. 


ITC Franklin Gothic’ has enjoyed wide pop- 


ularity since its release over ten years ago, 


but it did lack something: part of what 
made the original ATF family so powerful 


_Was its series of condensed designs—and 
_ IC's Franklin had no such variants until 


e release of this series. 


Several months ago ITC commissioned 


yet another designer, David Berlow, to 
create a series of condensed faces to com- 


plement the existing variants of the ITC 
Franklin Gothic family. 


After extensive research into current typo- 
graphic needs, and the distortion range of 
the existing ITC Franklin Gothic series, it was 
decided that 12 new faces should be added 
to the family. The Book, Medium and Demi 
weights would each receive condensed and 
condensed italic designs; in addition, the 
Book and Demi weights would acquire com- 
pressed, compressed italic as well as extra 
compressed designs. Small caps and (some- 
what unusual for sans serif types) oldstyle 


= - 


_— a a, j~—— 


figures have been drawn for the condensed 
Book and Medium weights. 

Only licensed ITC Subscribers and their 
sublicensees are authorized to reproduce, 
manufacture and offer for sale these and 
other ITC typefaces shown in this issue. This 
license is your guarantee of authenticity: 
These new typefaces will be available 

to the public on or after November 18, 
1991, depending on each manufacturer's 
release schedule. 


into a smaller volume and denser 
condensed. ITALIC (a-tal-ik): Applied 
in which the letters slope towards — 


print in italics, or (in writing) 


fine in order to emphasize them. 


{Wh An 


i7c ceRANKEIN 


pEMI caem-t): 

In Costume, indicating an artic! 
of half the full 
size or length, hence 4 definitely 
shorter oF curtailed 


form of the article, 45 demi-cay 
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TC FRANKLIN GOTHIC CONDENSED 


Excellence in typography is the result of nothing more than an attitu 
de. Its appeal comes from the understanding used in its planning; t 
he designer must care. In contemporary advertising the perfect inte 
gration of the design elements often demands unorthodox typograp 
hy. It may require the use of compact spacing, minus leading, unus 
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Excellence in typography is the result of nothing more than a 
n attitude. Its appeal comes from the understanding used in 
its planning; the designer must care. In contemporary adver 
tising the perfect integration of design elements often dema 


nds unorthodox typography. It may require the use of compac 
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Excellence in typography is the result of nothing more t 
han an attitude. Its appeal comes from the understand 
ing used in its planning; the designer must care. In con 
temporary advertising the perfect integration of design 
elements often demands unorthodox typography. It ma 
10/11 

Excellence in typography is the result of nothing mo 
re than an attitude. Its appeal comes from the unde 
rstanding used in its planning; the designer must c 
are. In contemporary advertising the perfect integr 
ation of design elements often demands unorthod 


Book 


Excellence in typography is the result of nothing 
more than an attitude. Its appeal comes from t 
he understanding used in its planning; the des 
igner must care. In contemporary advertising t 
he perfect integration of design elements often 


12/13 

Excellence in typography is the result of n 
othing more than an attitude. Its appeal co 
mes from the understanding used in its 
planning; the designer must care. In con 
temporary advertising the perfect integr 
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Excellence in typography is the result of nothing more than an attit 
ude. Its appeal comes from the understanding used in its planning; 
the designer must care. In contemporary advertising the perfect int 
egration of design elements often demands unorthodox typography 
It may require the use of compact spacing, minus leading, unusual s 
8/9 


Excellence in typography is the result of nothing more than 
an attitude. Its appeal comes from the understanding used 
in its planning; the designer must care. In contemporary adv 
ertising the perfect integration of design elements often dem 


ands unorthodox typography. It may require the use of comp 
9/10 
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Excellence in typography is the result of nothing more t 
han an attitude. Its appeal comes from the understand 
ing used in its planning; the designer must care. In con 
temporary advertising the perfect integration of desig 


n elements often demands unorthodox typography. Its 
10/11 


Excellence in typography is the result of nothing m 
ore than an attitude. Its appeal comes from the u 
nderstanding used in its planning; the designer m 
ust care. In contemporary advertising the perfect i 


ntegration of design elements often demands uno 
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Medium 


Excellence in typography is the result of nothin 
g more than an attitude. Its appeal comes fro 
m the understanding used in its planning; the 
designer must care. In contemporary advertis 
ing the perfect integration of design element 
Excellence in typography is the result of 
nothing more than an attitude. Its appe 
al comes from the understanding used i 
nits planning; the designer must care. | 
n contemporary advertising the perfect 
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Excellence in typography is the result of nothing more than ana 
ttitude. Its appeal comes from the understanding used in its pla 
nning; the designer must care. In contemporary advertising the p 
erfect integration of design elements often demands unorthodo 
x typography. It may require the use of compact spacing, minus 
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Excellence in typography is the result of nothing more th 
an an attitude. Its appeal comes from the understanding 
used in its planning; the designer must care. In contemp 
orary advertising the perfect integration of design eleme 


nts often demands unorthodox typography. It may requir 
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Excellence in typography is the result of nothing mo 
re than an attitude. Its appeal comes from the unde 
rstanding used in its planning; the designer must car 
e. In contemporary advertising the perfect integrati 
on of design elements often demands unorthodox ty 


10/11 

Excellence in typography is the result of nothin 
g more than an attitude. Its appeal comes from 
the understanding used in its planning; the des 
igner must care. In contemporary advertising th 


e perfect integration of design elements often d 
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Demi 


Excellence in typography is the result of no 
thing more than an attitude. Its appeal com 
es from the understanding used in its plann 
ing; the designer must care. In contempora 
ry advertising the perfect integration of des 
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Excellence in typography is the result 
of nothing more than an attitude. Its 
appeal comes from the understandin 
g used in its planning; the designer m 
ust care. In contemporary advertising 


14/15 


Excellence in typography is the result of nothing more than an attitu 
de. Its appeal comes from the understanding used in its planning; t 
he designer must care. In contemporary advertising the perfect inte 
gration of the design elements often demands unorthodox typograp 
hy. It may require the use of compact spacing, minus leading, unus 
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Excellence in typography is the result of nothing more than an 
attitude. Its appeal comes from the understanding used in its 
planning; the designer must care. In contemporary advertisi 
ng the perfect integration of design elements often demands 
unorthodox typography. It may require the use of compact sp 
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Excellence in typography is the result of nothing more t 
han an attitude. Its appeal comes from the understand 
ing used in its planning; the designer must care. In cont 
emporary advertising the perfect integration of design e 


lements often demands unorthodox typography. It may r 
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Excellence in typography is the result of nothing mo 
re than an attitude. Its appeal comes from the und 
erstanding used in its planning; the designer must 
care. In contemporary advertising the perfect inte 
gration of design elements often demands unorth 


Book Italic 


Excellence in typography is the result of nothin 
g more than an attitude. Its appeal comes from 
the understanding used in its planning; the de 
signer must care. In contemporary advertising 
the perfect integration of design elements oft 
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Excellence in typography is the result of 
nothing more than an attitude. Its appe 
al comes from the understanding used 
in its planning; the designer must care. | 
n contemporary advertising the perfect 
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Excellence in typography is the result of nothing more than an atti 
tude. Its appeal comes from the understanding used in its planning 
the designer must care. In contemporary advertising the perfect in 
tegration of design elements often demands unorthodox typograp 
hy. It may require the use of compact spacing, minus leading, unu 
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Excellence in typography is the result of nothing more than 
an attitude. Its appeal comes from the understanding used 
in its planning; the designer must care. In contemporary ad 
vertising the perfect integration of design elements often d 


emands unorthodox typography. It may require the use of c 
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Excellence in typography is the result of nothing more t 
han an attitude. Its appeal comes from the understan 
ding used in its planning; the designer must care. Inc 
ontemporary advertising the perfect integration of des 
ign elements often demands unorthodox typography. | 


10/11 

Excellence in typography is the result of nothing 
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Brookie Maxwell protographs hy H Brooks Walker 
Walking Up Dream Street 


ne block south of the 125th Street subway station in New York City’s East Harlem, 
the neighborhood’s mean streets open up and take a deep, clean breath. There, 
a block-long park sparkles with newly-planted grass, flowers, trees and joyous, exu- 
berant artwork created by area children. At one end, a 100-foot wall depicting an 
urban street spun from their imaginations overlooks the upper reaches of Lexington Avenue. 
Entitled “Calle de Suefios/Dream Street? the mural reflects the hopes and struggles of its artists 
and the vision of their mentor, Brookie Maxwell, the 32-year-old New York City artist who helped 
them build the park. 

Twice a month beneath the mural, Maxwell and volunteers lead art projects through the 
Creative Arts Workshops, the nonprofit organization she founded two years ago, which is par- 
tially supported by the city, private donors and Sheltering Arms Children’s Services, a foster pro- 
gram. Because many of each session’s 30 participants might be formerly homeless or otherwise 
entangled in the city’s web of poverty, the workshops serve as more than an after-school art 
class. To Maxwell, they represent a haven from crime- and drug-infested streets, and a method of 
imbuing self-esteem. “The program was always designed to offer a means of expression and a 
means of survival? she says. 

For many children, painting “Dream Street” was the ultimate test of their imaginations. 


Maxwell’s creative brief was simple, but deceptively challenging to execute: to paint a city with Maxwell (above) with 
“no guns, no violence, no drugs.’ For some children, that was unimaginable—one boy immediately Harlem children 
burst into tears of confusion. “That’s what's so frightening about these children” says Maxwell, during a session of 
“There’s a terror that always stays with them? the Creative Arts 
Each project in the park reveals a poignant mixture of fantasy and fear. “Dream Street” Workshops. “I get a 


is a pulsating, vibrant stretch ofa street full of children free to dance and play without inhibition. 
Children blast off like rockets, and others shoot hoops, while the cast of “The Wizard of Oz” wan- 
ders by. But reminders of reality do creep in: police barricades, though painted to read “Go Right 
Ahead? nevertheless clutter the avenue with their prohibitive presence. 

The park’s sculpture conveys the terror of the street in more devastating ways. A gravesite 
entitled “Crack Memorial? dominated by a headstone reading “Crack? is surrounded by stones ‘ 
documenting the death ofa child killed in drug-related gunfire. The graceful “Guardian Spirit for ' 
the Protection of Children? a 20-foot primitive sculpture of wood and metal, also reminds us of 
the dearth of calm and peace. But it also soothes, says Juan, 13, amember of the program. “People 
that live in the buildings around here think that the angel makes them feel safe,’ he says, “It gives 
them a feeling of security.” 

Helping others through creative expression is a core component of the program, and is 
exemplified by CAW’s current project for the waiting area of Bellevue Hospital’s emergency 
ward. “The Wild Paradise Healing Garden” is a 50-foot multi-media mural depicting people from 
all races and religions and their practices of healing. The piece will be installed at the hospital 
in December of this year. 


lot of satisfaction 
watching these kids 


grow up,” she says. 


== “Guardian Spirit for 
ccording to Maxwell, a unified style has emerged in all of the artwork. “The style is the Protection of 
definitely urban, and on the cutting edge of fashion? she says. “A lot of it is violent, Children Il,” the 
and there’s a lot of movement and energy. But the pieces also explore themes that park's 20-foot tall 
any kid would reflect. There’s a focus on love and family that’s universal to kids,’ ; wood and metal 


Originally, she anticipated that some children would reach for earth tones as a natural reflection 
of their African-American heritage; instead she found them reaching for day-glo and fake fur 
“just like any other kids: 

The workshops have simultaneously transformed Maxwell's own esthetic, and have helped 
her re-examine her role as an artist. As the daughter of painter Emily and noted writer William 
Maxwell, she was influenced by their creativity and 
their idealism. Though not political in their work, 
they did encourage Maxwell to participate in the 
war protests and civil rights marches that so char- 
acterized the nation in the late 1960s. It was during 
her adolescence in New York City that she formed 
a kind of idealism and social consciousness that 
has remained with her to this day. “When I was a 
child, I believed John Lennon when he told us that 
if you close your eyes and dream for peace, it will 
happen, she says. 


sculpture, was built 
by children to 
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cerns about being 


unsafe. Right, a 

Two years ago, 

heart made of 
Dream Street Park 

painted and galva- 
was an empty lot ; 

nized tin brightens 
buried under three 

the chain-link 
tons of garbage. 

fence surrounding 
Today, it has become 


the park. 
an urban refuge 
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the East Harlem 


neighborhood. 
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“The Crack War 


After receiving a BFA in illustration from the School of Visual Arts in 1977, Maxwell estab- 
lished herselfas a commercial artist with a flair for creating whimsical 3D illustrations featuring 
animals and Manhattan street scenes. Then after several years, she decided to expand further 
into the public realm. 

In 1985, she completed her first public artwork, commissioned by the Port Authority 
of New York. Entitled “42nd Street: A Walk Across’ it portrayed a 50-foot long panoramic view of 
42nd Street stretching from the Hudson River all the way across town to the East River. When 
the sculpture was exhibited at the bus terminal, Maxwell observed homeless children housed in 
the nearby Holland Hotel stare in awe when they stopped by to visit the sculpture. “They were 
excited by the fact that they recognized everything there,’ says Maxwell, “They were excited that 
art could be relevant to their lives. 

“Witnessing the homelessness problem up close, it occurred to me that homeless children 
were there through no fault of their own. From that point on, I knew I wanted to do something 
with those kids. But I didn’t know what? 

Later that year, Maxwell contacted a friend affiliated with the Coalition for the Homeless 
and accepted a position teaching art at Camp Homeward Bound, an upstate summer camp for 
city kids. After the summer was over, Maxwell was determined to continue her relationship with 
those children, so she and friend Chris Dolin organized a plan to bring art projects to children 
in the city’s welfare hotels. By this time, the urgency of the problem had sunk in. “I felt as though 
we were in a state of emergency; she says, “It seemed like Vietnam? 

Dolin, a former Wall Street banker-turned social worker, remembers their first visit to the 
Martinique Hotel on West 34th Street. “It was a shock to see that one block from Broadway and 
Herald Square, were these chaotic living conditions. But what struck me the most was the pride 
of the people living in the worst possible conditions’ When asked whether they were frightened 
by their surroundings, Maxwell responds, “Once you realize that if you’re scared for four hours 
in a hotel, imagine what it’s like for these kids all day long. I went into the hotel knowing if I were 
loving and accepting everything would be okay.” 


hortly afterwards, the city systematically began closing its welfare hotels and pro- 
viding housing or alternative shelters for families. At that time, Maxwell was 
working in Harlem, where she would often pass by a vacant lot with a vast wall of 
the Triborough Post Office building. “I wanted that wall, she says. 

After gaining permission from the Post Office and the city, Maxwell, volunteers and area 
children cleared three tons of garbage from the park and began painting “Dream Street” But the 
park suffered an early, devastating setback when the City Department of Housing Preservation 
and Development claimed the lot and bulldozed the original “Guardian Angel” sculpture and 

“Crack Memorial? (Later, department officials conceded to give back the park and compensate 
for the damages.) 

One continuing goal of the program is to encourage children to establish trusting relation- 
ships with others. Each session, children are given art materials—paper, pens and markers, to 
take home. “That way, workshops are transportable? explains Dolin, “But it’s notj ust the mate- 
rials. That pen represents us—our comfort and consistency. By giving them supplies, we’re giving 
them a means to calm themselves, and it brings out our presence. By doing so, the kids are able 
to develop trusting relationships’ 

Shouldering the emotional responsibility, plus the time and effort, of maintaining this 
level of stability has motivated Maxwell to set aside her own private time to create. Over the past 
five years, much of her own work has reflected an increasing movement away from the light 
and whimsical to more melancholy themes. A current series of pastels, for example, portray a 

» number of illustrations of children submerged 
under water. “Those are the children I’ve lost,’ 
she explains. 

For those she has touched, Maxwell has 
made a lasting impression about the dramatic 
power of taking action and reaching out to 
others. “Most people in New York don’t think 
about people’s problems unless something 
happens to them—even then, they may not do 
» anything? says Juan. “Brookie doesn’t think 
only of herself, she thinks about us. She cares’ 
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Maxwell's artwork 
has changed dramati- 
cally since she began 
working with home- 
less children in 1986. 
Acurrent series of 
paintings (left) reflect 
the pain she feels for 
those she cannot 
reach. “This is some- 
thing I need to do for 


myself,” she says. 


Memorial” sculpture 
of found objects is a 
grim reminder of 

violence. A gravesite 


is marked by a head- 


stone reading, “Crack’ 


1. A detail from “Calle 
de Suenos/Dream 
Street)’ a mural which 
appears on a wall of the 
Triborough Post Office 
at Lexington Avenue 
and 124th Street. 

2. This figure of a bas- 
ketball player is on the 
park’s “Force Shield” 
sculptured fence. 


3. Another detail from 


“Force Shield” “The 


children’s style is very 
energetic,’ explains 
Maxwell. 

4. One section of 

the “Guardian Spirit” 
sculpture contains 


this wire net called the 


“Spirit Being Chain,’ 


into which children 
have inserted mes- 
sages and symbols of 
their hopes, dreams 
and fears. 


5. A detail from the 


“Calle de Suenos/Dream 


Street” mural. 

6. For the Creative Arts 
Workshops, Maxwell 
received an award for 
outstanding community 
service from Harlem’s 


Community Board #11. 
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Since she first glimpsed these elegant Italian 
beach entry signs dotting the coastline of 


Viareggio, Italy, five years ago, graphic — 


designer Louise Fili has found them to be a 
constant source of typographic inspiration. 
“After 1 photographed these signs, I have 
never needed another type book,” she says, 
with a laugh. 

Constructed by hotels as beach entry 
points when the Tuscan resort colony was 
developed during the 1920s and ’30s, the 
signs reflect the graceful Art Deco move- 
ment of the time, as well as the whimsy and 
resourcefulness of local craftsmen. Fili’s 
favorite sign for the Tirreno Hotel, for 
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, example, employs a lower case serif typeface 


with an elongated crossbar on the ‘t: Fili 
guesses the crossbar was created to support 
itsneighboringletter, adotted ‘i’ The Tirreno 
sign’s artistry has influenced a recent logo 
she created for Prix Fixe, a New York restau- 
rant. “It may have subliminally affected the 
way I dotted the ‘i’s in Prix Fixe,” she says. 
The beach signs, photographed while 


| strolling along a half-mile stretch of beach 


one afternoon, provided her with “constant 
typographic surprises” that linger today. 
According to Fili, “Ifthe Michelin Guide had 
a rating for typography, these would be 
awarded four stars.” Joyce Rutter Kaye 
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nce the very 
first book jacket was introduced by a British 
publisher, Longmans & Co., in 1833, books 
were destined to change. This original jacket 
protected books from the corrosive effects 
of dust and light. Heavy paper was wrapped 
around and folded into the cloth binding 
and was discarded after purchase. Such was 
the ignominious beginning of a form that in 
the 1920s and '30s became an artists’ 
medium and in recent years has become a 
showcase for exemplary graphic design. 

For about 50 years following that mile- 
stone the covering known as the dust jacket 
was primarily utilitarian —a plain wrapper 
usually with a window cut out to reveal 
the title and author's name. For decoration, 
the binding (which includes the spine and 
front covers) of the average trade book (the 
edition which was produced for the mass 
market as distinct from the handmade fine 
editions sold in very limited quantities) was 
occasionally stamped or embossed with a 
modest filigree or vignette. And that was the 
standard until the 1890s when, writes histo- 
rian Stephen Greengard, “...decorative con- 
sideration was accorded the trade binding 
with more regularity. In England, the designs 
of Aubrey Beardsley, and in America, Will 
Bradley, were reproduced on book covers as 
a kind of miniature poster.” Soon publishers 
had these designs printed on the paper 
jacket as well for advertising and eye appeal. 
By the turn of the century the dust jacket 
was the publishing industry's standard pro- 
motion medium, but was, nevertheless, 
still considered to be a disposable wrapper. 

Veteran book designers regarded the 
dust jacket as a functional, but unwelcome 
appendage, arguing it was not an intrin- 
sic part of a book's true first page. Many 
esteemed book designers did not even 
design their own jackets, but rather passed 
that dubious contribution on to a “special- 
ist” usually a layout person trained in the 
needs of commerce, owing in part to the fact 
that jackets and paperback covers are selling 
tools, while the design of the interior does 
not increase the book sales by one copy. 

Most of the book design competitions 
in the first half of the 20th century, notably 
the AIGA’ venerable “Fifty Books” show, 
ignored jackets altogether —even during the 
Jazz Age, the heyday of colorfully designed 
jackets and covers. As late as the 1950s, the 
jacket was viewed as the unwanted step- 


child, Marshall Lee says in the catalog forthe 


competition, Books of Our Times: “It could 
be argued that the jacket is part of the book, 
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but the Committee (including jurors Herbert 
Bayer, Merle Armitage, and Sidney Jacobs) 
feels that this is a temporary and fallacious 
point of view. One need only to consider 

the absurdity of having one expensive cover 
designed that will permanently conceal 
another! Either the jacket is a temporary pro- 
tection and sales device, meant to be torn 
from the book the moment it is sold or it 

is an indispensable cover. If the latter were 
true, the logical procedure would be to 
dispense with the costly, unseen binding 
design. The jacket then becomes the bind- 
ing, and the function of both binding and 
jacket will be the same.” 


Or purists from the traditional school 
of bookmaking, the dust jacket was mere 
ephemera —only the book itself was to be 
designed for the ages. W. A. Dwiggins was 
one master of traditional book design who, 
during the '20s and '30s, as an exception 
to the rule, designed his share of dust jackets 
for Alfred Knopf’s Borzoi trade books. While 
his most significant work was the creation of 
well over a hundred bindings and title pages 
notable for their distinctive ornaments, 
he understood that jackets were necessary 
tools for protection and display. But even 
he tossed off the jacket design without 
regard for the book's content—and in only 
a fraction of the time he took to design the 
book's spine. 
Dust jackets were unquestionably the 
low end of graphic design practice during the 


‘20s and ‘30s, tainted by their association 


with crass advertising departments. Most 
dust jackets were mini-billboards, often fol- 
lowing the principles of mass marketing that 
were applied to other packaging. During 

this time, trade book jackets were illustrated 
by taking a key sentence or word and ren- 
dering it verbatim as monumental vignettes 
in either a sentimentally realistic or fashion- 
ably stylized (Art Deco) manner. The let- 
tering was usually done by hand in the vogue 
calligraphy or novelty lettering of the time. 
Editors had varying degrees of input, but pri- 
marily stayed out of the marketing process: 
therefore the pictorial representation often 
had little to do with the book’s essence. 

The sole purpose of the jacket was to attract 
and “hook” a reader as movie posters of 

the era were doing. Even classics were given 
contemporary images to promote them. 

Was this false advertising? Maybe, but the 
disparity between the author's intent and 

the artist's interpretation was considered 
perfectly acceptable. Deception was not a con- 
cern when standards of artistic license were 
applied. Sometimes type alone was the hook, 
as in this edition of Ulysses. 
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back covers (like Rockwell Kent's 
designs for Boni's early foray into the soon- 
to-be-mass-market field), were rarely cele- 
brated for their graphic excellence in design 
shows, the form offered opportunities to 
a large number of commercial artists, many 
of whom didn’t sign their work (which 
accounts for the many anonymous covers 
shown here). One printing trade journal of 
the 1930s informed its readers: “In order 
to save the greater expense of decorating 
their stiff cloth or leather bindings, today’s 
tendency is to wrap the book in a loose 
paper cover or ‘jacket. This jacket affords 
much greater opportunity for design and at 
much less expense: Ina late ‘30s edition 
of Commercial Design, the Textbook of Art 
Illustration Inc., a popular correspondence 
school in Minneapolis, would-be designers 
were told that book jacket design is a very 
competitive field to get into and hold one’s 
own successfully since “Books (sic) jackets 
will meet severe competition from others... 
The design must attract attention and stim- 
ulate the imagination. It must also have 
display value. The artist must sense the 
significant theme of the book and express 
it dramatically on the jacket.” 

The idea that works by Shakespeare or 
Joyce get treated similarly to a thriller or 
modern romance, is not so ironic when one 
realizes that in the American marketplace 
the distinction between a classic and a pot- 
boiler is less important than a book's posi- 
tion on a bestseller list. After all, the singular 
purpose of a cover is to sell the book. 
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Steven Heller's recent book is Graphic Wit: 
The Art of Humor in Design (Watson- 
Guptill). He is currently writing Borrowed 
Design: The Use and Misuses of Historical 
Form (Van Nostrand Reinhold). 
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Glaser started by combining still life elements, 
a trio of pears and a lyre, with the letters of the word “music” for 
his visual word game—“Hidden Music’ 
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“In many design 


problems such as this one, the issue between 
clarity and ambiguity is at the heart of it. 
You don’t want to be so clear that there is no 


involvement on the part of the viewer, 


and you don’t want to be so obscure that the 


Glaser was given 


problem cannot be solved. the assignment to create the limited edition 


So you have to walk that line, which is always serigraph as a gift for major 


the problem of communication” 


supporters of Mann’s music festival. This was 
the essence of the design brief. 
The client trusted Glaser’s wit and style to 


create a memorable image. 


It was natural that it be about music, but a 


iain Oy 
. oo 


context was needed. A visit to the 
landmark Braque and Picasso exhibition at 
New York’s Museum of Modern Art 


had “re-excited” Glaser about the Cubist 


collages and paintings that involved 


Renowned designer musical elements: “I always felt that those 


and illustrator Milton Glaser is talking about were some of the significant works 


the evolution of “Hidden Music” of the 20th century. ..so I thought I would start 


a print commissioned by the Mann Music by trying to paraphrase them.’ 


Center in Philadelphia, 
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Omen, 


and printed by Serigraphia in New York. me : ) Bi | 

The conversation reveals many 
aspects of his creative process. He explains, ‘ 
“| like play activity. Playfulness y aes eat 


is related to the creative act. And it’s 


instinctual, an intrinsic part 


seta emestenr the Naan 


of humanity. But you can lose your capacity ee aaaalaa taal atnas diabetic ee 


to play easily. It is very fragile?” 
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word music is buried in it” The solution added 
a narrative element compatible with 
the theme of music; it is typical of Glaser’s 


style. “I've always liked the idea 


of storytelling or [having an] inherent joke. 


| like the dialectic between 


© 
planted? eI. 


language and form. | suppose that, in the 
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most fundamental way, most 
His first sketches 


of my work has always been about that’ 


“were essentially formalistic in their attempt to 
deal with ideas.’ With colored 
pencils, Glaser made quick thumbnails, putting 
together elements common 
to the Cubist musical still-life vocabulary and 
moving them around to make 
satisfying arrangements that remained true to 


their visual source. The challenge was 


Glaser rearranged 
the elements until he was satisfied with the 
composition, hiding the letterforms 


to be discovered as an archaeologist would an 


ancient artifact, but making the first 
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an assertive and blatant clue. “Hidden Music” 


to “add another dimension. At a certain point communicates clearly as an homage 


you begin to worry about whether to Cubism, celebrating music and delighting 


you are offering a diluted version of somebody viewers as they solve the puzzle. 


else’s already significant work: It is classic Glaser. Karen Chambers 
The breakthrough came when “it suddenly 
occurred to me, the way things 
do occur to you when you're not really thinking 
about them, that it would be nice to 


make a puzzle out of it. So | said, it would be 


amusing to do a puzzle where the 
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Glaser played with the elements before 
finalizing the composition with its straightforward “M” as a clue to the puzzle. 
The result is an ode to visual literacy. 
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Identicolor Service Bureau 


ES YOUR 
SERVICE BUREAU 
FFERTHE 
RIGHT 
RUBDOWN? 


If not, allow us to put you in touch with one that does. 


Our color-proofing network is world-wide, so there’s bound to be one of our 
Identicolor Service Bureaus near you. 


And as for rubdowns, we offer the finest in the business, so why deprive yourself? 


Our people have been specially trained in our patented process and know 
all the tricks to make it work for you. 
with a disk or modem, indicate which true PANTONE* colors you wish, 
(even if your computer or printer can’t), and we'll deliver. 
Choose from single or multiple color rubdowns, (glossy or matte), 


metallic hot-stamping foil transfers, to even four-color photographic decals 
: up to 150 line screen. 


Besides this, our/Studios can also create perfectly registered cell overlays in color or 
white, completely opaqued or transparent, color comps, or direct proofs onto just 
about any stock or material you want (unlike your conventional color printers). 


foday at 1-800-346-8815 and allow us to put you in touch with 
the Identicolor Service Bureau nearest you. 


We re all the proof you need when it comes to rubdowns done right. 


identicolor 


All The Proof You Need 


720 White Plains Road, Scarsdale, New York 10583 
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electronically access FrameMaker docu- _letin board addresses: America OnLine (513) 281-3222. For more information, 
ments created on the Macintosh or any and AppleLink, as well as CompuServe. circle 346 on reader service card. 
of more than 20 different UNIX platforms Quark, Inc., 300 South Jackson, Suite The HALO Desktop Imager from 
running FrameMaker, and it is System 100, Denver, CO 80209. (800) 356-9363. Media Cybernetics™ is another image 
wy 7.0 compatible. $125. Frame Technology, For more information, circle 345 on editing utility for Windows 3.0 users that 
1010 Rincon Circle, San Jose, CA 95131 reader service card. provides essential imaging functions 
£ aA [ k (408) 433-3311. For more information, Now 24-bit image editing and process- for capturing, enhancing and printing 
circle 344 on reader service card. ing is available to the PC user with the graphic images. Media Cybernetics plans 
Quark” has announced anew Quark- _ introduction of ImagePrep” from Com- to provide add-on modules to the HALO 
by Barry Zuber XTension" that allows documents cre- puter Presentations, Inc. ImagePrep is a Desktop Imager to provide graphic arts, 


ated in Aldus PageMaker® version 4.0 and _ utility for use with Microsoft® Windows” database and photo touch-up features 
4.01 to be imported into Quark XPress® that contains a collection of colorcorrec- anda facility to merge hand scanner 


3.0. The new filter, called PM Import, is _ tion, image enhancement and file con- strips. For IBM/ compatibles. $139, mod- 
Many leading Macintosh programs are for use-with the Macintosh® versions version features. For IBM/compatibles. ules $59-$ 199. Media Cybernetics, 8484 
now System 7.0 savvy. Letraset® for of PageMaker. PM Import can be down- $295. Computer Presentations, Inc., 1117 Georgia Avenue, Silver Spring, MD 
example, has started shipping a major loaded from the following electronic bul- Cypress Street, Cincinnati, OH 45206. continued on page 45 


upgrade to ColorStudio;" its premier 
color image creation and manipulation 
software. ColorStudio includes many 
new features, such as support for Apple 
Computer’s System 7.0 operating system, 
more filters and special effects, enhanced 
user interface, PhotoShop file import, 
and full CMYK image editing and view- 
ing. For Macintosh. Upgrade $79; new 
$995. Letraset USA, 40 Eisenhower Drive, 
Paramus, NJ 07653. (201) 845-6100. 

For more information, circle 340 on reader 
service card, 

LetraStudio® 2.0 is a new upgrade to 
Letraset’s display type editing program, 
and is System 7.0 compatible. Letra- 
Studio provides PostScript Type 1, Type 3 
and TrueType support, direct import of 
Adobe IIlustrator® line art, editing envel- 
opes, improved accuracy and faster 
redraws. Custom type created in Letra- 


Firenze & Company Infinity Type Studio Forstall Typographers/ 
Wilmington, Delaware Okemos, Michigan The Ad Shop 


Centennial Graphics Composition Systems DG&F Typogerdp 
Lancaster, Pennsylvania _Falls Church, Virginia Columbia, South Carolina 


717-397-8863 703-237-1700 803-799-9140 302-571-8973 800-292-2633 New Orleans, Louisiana 
504-524-0822 


A Na Hook up | "oi 
A ; | 
OTe tes eee with the Service [react 
202-546-1400 414-739-3152 612-339-2933 
. bureaus | 
yy of tomorrow, 


; House of Typography — JT&A Typographic LinoTypographers/ 
Studio can be saved as EPS, PICT or Illus- Memphis, Tennessee Coninaniieatian ay. opi oe a 
trator 1.1 files and can be combined with 901-387-1717 Los Angeles, California Fort Wotht Bias 


213-464-1720 


other graphics programs. $249. Letraset 
USA, 40 Eisenhower Drive, Paramus, NJ 
07653. (201) 845-6100. For more informa- 
tion, circle 341 on reader service card. 
Adobe® Systems has announced a Sys- 


817-332-4070 


Y 
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tem 7.0 compatible version of its drawing ¥ ? 
and illustration program. Adobe Illus- ae Typographers Mono Typesetting Newark Trade Pacesetters P&H Photo Composition Shore Typographers 
< icago, Illinois Company Typographers Typographics Minneapolis, Minnesota Chicago, Illinois 
trator" 3.2 supports AppleEvents and 312-661-1733 Bloomfield, Connecticut — Orange, New Jersey Dallas, Texas 612-374-3213 312-944-6650 
takes advantage of System 7.0 functions, 203-242-3006 201-674-3727 214-235-2222 ; : 
including Publish and Subscribe and True- i | 
Type™ font technology. For Macintosh. ont mit 
Upgrade $29; new $595. Adobe Systems 
Inc., 1585 Charleston Road, Mountain oe , Za iu — 
View, CA 94039-7900. (800) 833-6687. oe Typeocing ses Pesetting Shop ne Thomas & ees Type sete US. rR HG 
‘ ; ; ord, Connecticut akland, California icago, Illinois ers uragrap 0: ers 
ia ene Myre, ettcle S42 on feader ™ 203-327-1441 415-654-5404 ea gs Minneapolis, Minnesota Nee NeW York 
Berea nan, 206-622-0918 612-588-7511 212-673-3210 
Aldus® has released enhancements to 7 SS) 
FreeHand” for the Macintosh. Aldus e 
FreeHand 3.1 is a System 7.0 compatible Veuatill — A . 4 Mes 
design and illustration program which , ™ G — 
works with Publish and Subscribe func- TYPE TWO/Typotronics Typeworks of Typographic Service graphy Plus Weimer Typesetting Williams Graphic Service 
Meipandaupportoruetypeappe | Rimi (Dili ias = toe lin | ad ee 
. Louis, Missouri allas, Texas os Angeles, California -630- ndianapolis, Indiana -246- 
pop iia supporter ieketype Apple 314-647-8880 214-871-7006 213-749-8383 317-267-0565 


fonts. Aldus FreeHand 3.1 also includes 
improved manipulation of graphics and 
text, file transfer and printing enhance- 
ments. For Macintosh. Upgrade $50; 
new $495. Aldus Corporation, 411 First 
Avenue South, Seattle, WA 98104. 
(206) 622-5500. For more information, 
circle 343 on reader service card. 

Frame Technology® has announced 
the release of FrameReader,” a new on- 
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Once you discover the incredible advantages offered by —_ forget the true meaning of fast, flawless customer 
a TIA Typographic Imagesetter, ordinary service bureaus _ service. We bring together leading edge electronic 


She vicnieat pivthict far site Macintosh, will be a thing of the past. The difference is that our imageseiting technologies and provide a one-stop-shop 
EinmeReader, when tedined with Fraime members combine conventional typographic wisdom _for a whole spectrum of custom color and graphic sup- 
Maker® document publishing software, and graphic support with high technology desktop port services as well. To catch a glimpse of the future, 
allows a Macintosh solution for creating, creativity and prepress services. It’s the dawn of a call a TIA shop near you today. To land a free copy of 
distributing and viewing documents vastly superior service, staffed by veterans who truly our magazine, Typographic “i”, simply 


on-line and on-paper. Users are able to 


understand the nuances of typography, experts who circle the reader service card number T' | A 
understand the technology and professionals who never or ‘fax TIA at 202-965-3522 now. 
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What is ITC Garamond Narrow? 
It’s a new typographic option 
that offers a choice between 

ITC Garamond and ITC Garamond 
Condensed. It features the authentic 
proportions for Apple Computer's 
corporate use, and is ITC’s most 
recent addition to the very popular 
ITC Garamond type family. 


For years, Apple Computer used Yo 


an electronically condensed ver- 
sion of ITC Garamond as their ° 


corporate typeface. There have been LA V, 


some occasions when Apple thought 
about creating a wholly redesigned ee, Cr 


(7 
typeface based on the proportions et, 
of the distorted face, but lack of time “Wns 
and lack of an internal type design “ley 
team thwarted actual work. 


Early this year, Apple decided 
to approach Bitstream Inc., in 


Cambridge, with a proposal for 
developing a true typeface design 
based on the proportions of Apple’s 
electronic hybrid. Bitstream’s design OY 
staff, working under the watchful 
eye of Matthew Carter, proved itself 
more than equal to the challenge; 
and within a surprisingly short time 
a series of carefully rendered type- Gh 
faces were produced. Fg 

al 
The results are shown here. be <p 

@ %, 
“C7 C2. 
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ITC Garamond Narrow is avail- Le O <o 
able in Light, Book and Bold qi <p “2 LQ) 
weights with corresponding Cy (44 " ee (Z 


italics. Only licensed ITC Sub- 


scribers and their sublicensees YL, 


are authorized to reproduce, : % GZ, 
manufacture and offer for sale 2. tf 
these and other ITC typefaces % O O 
shown in this issue. This license 8) "a VU SD 

: Zz 


is your guarantee of authenticity: 
These new typefaces will 

be available to the public Sg 
on or after November 18, 1991, 
depending on each manufac- , EL a 
turer’s release schedule. ty ee, Ff. 
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The sentences shown above are &, oA 
excerpted from the book, Life Ly. 


With Letters, by Ed Rondthaler. 


Each Sentence employs all 26 


letters of the alphabet. GD LL, 
%, 
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The Bitstream” Typeface Library is known the 
world over for its quality, variety, and technical 
excellence. Bitstream offers over 1000 hinted 
PostScript® Type 1 fonts for the Macintosh: 


Now, Bitstream is pleased to announce the 
Fall Collection—17 exciting new typefaces for 
the discriminating designer. 


These new faces include the ITC Garamond® 
Narrow family (featured in this issue of U&lc), 
which was digitized by Bitstream for Apple 
Computer to meet their specific corporate 
needs. The compression of ITC Garamond 
allows economical copyfit, high readability at 
small point sizes, and a refined elegance at 
display sizes. 


Bitstream is committed to creating new and 
original designs. The company’s latest 
exclusive is Bitstream lowan Old Style.” An 
original six-weight typeface family, the first to 
be designed by lowa sign painter John 
Downer, Bitstream lowan Old Style is a hardy, 
contemporary text face with Chancery italics. 
Modelled after earlier revivals of romans by 
Jenson and Griffo, the larger x-height, tighter 
letterfit, and reproportioned capitals 
distinguish this design from its predecessors. 


The other typefaces in the Fall Collection 
demonstrate the rich variety of the Bitstream 


Typeface Library. Allegro is a unique type 
design combining characteristics of roman and 
italic, fat face and stencil, and modern and 
script. Huxley Vertical is an unmistakably 
American design of the mid-1930s. Modern 
No. 20 (roman and italic) is the most elegantly 
refined of English 19th-century display faces. 
And Calligraphic 421, Bitstream’s version of 
Codex™ by Georg Trump, designer of Trump 
Mediaeval,” is a roman display face with 
heavy calligraphic influence. 


For a special offer on 17 
fresh faces, or for more 
information, call Bitstream 


1-800-237-3335 


Bitstream is a registered trademark of Bitstream Inc. All other product names are 
trademarks or registered trademarks of their respective owners. 
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a Bitstream Iowan Old Style” 


abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890&$E£.,:;!?>CQ:aénokt 


Bitstream Iowan Old Style Italic 
abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890&$E£.,:;/2?C Gadénofsi 


Bitstream Iowan Old Style Bold 
Bitstream Iowan Old Style Bold Italic 


« Bitstream Iowan Old Style Black 
| Bitstream Iowan Old Style Black Italic 


a ITC Garamond’ Light Narrow 


abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPORSTUVWXYZ 
1234567890& $8. ,:;!?CCEAENOKO 


ITC Garamond Light Narrow Italic 
abcdefghijkimnopgrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
123456 789068$¢.,:;/?CEdénopu 


ITC Garamond Bold Narrow 

ITC Garamond Bold Narrow Italic 
ITC Garamond Book Narrow 

ITC Garamond Book Narrow Italic 


Modern No. 20 
abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
1234567890 G&$$.,:;!? CCaénoBa 


Modern No. 20 Italic 
abcdefghijklmnopaqrstuvwayz 
ABCDEFGHIJKLMNOPQRSTUVWX YZ 
1234567890E$E£.,:; 2 CCHdENO PU 


Allegro 
abcdetghijhlmnopqrstuvwxyz 
ABCDEFGHIJRLMNOPORSTUVWXYZ 
1234567890ES£.,:;!°CEAénobn 


Calligraphic 421 
abcdefghijkImnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRSTUVWxyYZ 
1234567890 M$E£.,:;!? COE aénopa 
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HM complete family @ partial family Bold Face—New Release! Valid as of November 199 
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International Typeface Corporation (ITC) is pleased to offer the [TC* Typeface Directory, which details all ITC®* typeface families avail- 
able for both IBM and Macintosh computer environments from ITC licensed Subscribers. In the chart, squares m indicate that the 
Subscriber offers the complete ITC typeface family. Circles @ indicate a partial availability for that family. For more information, call the 
Typeface Directory at (800) 634-9325 or Fax (212) 752-4752. 
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IBM is a registered trademark of International Business Machines. Macintosh is a registered trademark of Apple Computer Incorporated. 


INTERNATIONAL TYPEFACE CORPORATION OPERATES UNDER THIS NAME DOMESTICALLY AND IN FOREIGN COUNTRIES AND IS KNOWN AS “ITC.” ITC AND ITS TYPEFACE NAMES ARE 
REGISTERED TRADEMARKS OF INTERNATIONAL TYPEFACE CORPORATION IN CERTAIN COUNTRIES. IN ADDITION, ITC® TYPEFACES ARE PROTECTED BY DESIGN LEGISLATION AND COPY 


RIGHTS IN CERTAIN COUNTRIES. (SEE ITC SPECIMEN BOOKS) 


THIS DIRECTORY WAS PRODUCED USING DESKTOP PUBLISHING TECHNOLOGY. IT WENT FROM DISK TO FILM TO PRINTER. 
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Adobe Systems Inc. 

1585 Charleston Road, PO Box 7900 
Mountain View, CA 94039-7900 
(800) 833-6687 


Agfa Corporation 
90 Industrial Way, Wilmington, MA 01887 
(508) 658-5600 


Autologic Inc. 

1050 Rancho Conejo Boulevard 
Thousand Oaks, CA 91320 
(805) 498-9611 


El H. Berthold AG 
Teltowkanalstrasse 1-4, D-1000 
Berlin 46, Germany 
011-49-30-7795-439 


ES Bitstream Inc. 

Athenaeum House, 215 First Street 
Cambridge, MA 02142 

(617) 497-6222 


Kl Digital Typeface Corporation 
9955 West 69th Street 

Eden Prairie, MN 55344 

(612) 944-9264 


Elsner+Flake Designstudios 
Dorfstrasse 11 

D-2081 Langeln, Germany 
011-49-4-123-4843 


KEW The Font Company 

12629 North Tatum Boulevard 
Suite 210, Phoenix, AZ 85032 
(602) 998-9711 


EX FontHaus Inc. 

15 Perry Avenue, Suite A8 
Norwalk, CT 06850 
(800) 942-9110 


Image Club Graphics Inc. 

#5, 1902-11 Street Southeast 
Calgary, Alberta T2G 3G2, Canada 
(403) 262-8008 


Linotype-Hell Company 
425 Oser Avenue, Hauppauge, NY 11788 
(800) 633-1900 


Monotype Typography Inc. 

53 West Jackson Boulevard, Suite 504 
Chicago, IL 60604 

(800) MONOTYPE 


QMS Ine. 

2650 San Tomas Express, PO Box 58101 
Santa Clara, CA 95052-8101 

(408) 986-9400 


Scangraphic 

Rissener Strasse 112-114, Postfach 220 
D-2000 Wedel bei Hamburg, Germany 
(04103) 801-0 


Varityper Inc. 

11 Mount Pleasant Avenue 
East Hanover, NJ 07936 
(800) 526-0767 
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: Quality & Style at a great price 
from Casady & Greene 


Fluent Laser Fonts" Library TrueType” Starter Set 
79 typefaces & styles 22 typefaces from Casady & 

Macintosh: $179.95 Greene’s extensive Fluent 
Includes PostScript” Type 1 & TrueType’ formats. Laser Fonts Library 

IBM/PC: $189.95 in TrueType format. 


$99.95 Macintosh 


PostScript Type 1 & Adobe's ATM", Works with 
Windows® 3.0, WordPerfect™ 5.1 and Word” 5.0. 


LIBRARY 


* ABILENE * (Deach 
Alexandria Micro 


Alexandria Italic Micro Italic 
Alexandria Bold Micro Bold 
Alexandria Bold It. Micro Bold Italic 


Micro Extended 
Micro Ext. Italic 


Bodoni Laser 


Bodoni Italic 


Bodoni Bold Micro Ext. Bold 
Bodoni Bold Italic Micro Ext. Bold It. 
Bodoni Ultra MONTEREY 

Bodoni Ultra It. Monterey Italic 


Bodoni Ulira Condensed 
Bodoni Ulira Condensed Italic 


Monterey Medium 
Monterey Bold 


Calligraphy Monterey Bold Ialic 
Campanile * Paladin 
COLLEGIATE Prelude Script 


« COLL. BLACK Peleucle ot Lith. ered 
COLL. OUTLIME Prelude pe aa 
Coventry Feript Paclede Strijot Lol Sant 
DESPARADS * Regency Souipl 
Dorovar~ Icalic Ritz Italic 
DRY GULCH Ritz Condensed 

* Galileo Roman RIGHT BANK 

« Galileo Italic * Sans Serif 

* Galileo Bold * Sans Serif Italic 

« Galileo Bold Italic Sans Serif Book 
Gatsby Sans Serif Book Italic 
Gatsby Italic * Sans Serif Demibold 


* Gatsby Demibold 


* 


Sans Serif Demibold Italic 


Gatsby Demibold Italic Sans Serif Bold 

* Gazelle Sans Serif Bold Italic 
HUD Sans Serif Bold Condensed 
Hino Bult Sans Serif Bold Condensed Italic 


* Gregorian * Sans Serif Ex. B. 
* Jott Casual Sans Serif Ex.B. ltal. 
+ Jott Quick Sans Serif Ex. Bold Cond. 


« Jott Light Sans Serif Ex. Bold Cond. Italic 
« Jott Quick Light Zephyr Serrpt 


Ketis “Included inTrueType Starter Set 


We also have additional fonts including Cyrillic, give us.a call for information. 


Casady & Greene, Inc. 


22734 PORTOLA DR., SALINAS CA 93908-1119 
408-484-9228 e FAX 408-484-9218 e 1-800-359-4920 


Dealer Inquiries Welcome 
All products are trademarks or registered trademarks of their manufacturers 
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The Society of Typographic Designers is calling 
for entries for its first assessment of the current 
standards of typographic design. Entries are 
welcome from all countries, where designers 
have used type as a major integrated aspect of 
their design solutions. 


The Society of Typographic Designers 


The awards 


There are 17 separate categories covering every 
aspect of graphic design. Premier awards will be 
given to all outright winners in each category. Plus a 
certificate of excellence given to all finalists. There 
will also be an award given to the 'best submitted’ 
item or co-ordinated items from any category as 


be a significant typographical achievement. 


The judges 


The judges are drawn from eminent designers from 
around the world, including Wolfgang Weingart 
from Switzerland, Hermann Zapf from Germany, 
Luigi Cesare Maletto from Italy, Peter Simlinger 
from Austria, Jean Larcher from France, David Quay 
and Alan Fletcher from Britain. 


Call for entries 


Design 
David Quay MSTD, 
Pondan, 7a. 73k a2 Write for details and entry form to 
STD TypoGraphic Awards 

21-27 Seagrave Road 


London SW6 1RP, England 


Typesetting and origination 
Panache Graphics, 
London, 071 251 3746 


Typeset in Foundry Sans 
available in PostScript 
Type! format from 

The Foundry 

London, 071 734 6925 


PRECISION TYPE 
47 MALL DRIVE 
COMMACK, NY 11725 
516°543+*3636 


1*>800+248-+3 66 8 AUTHORIZED 


* ‘ : DEALER FOR: 
Precision Type has been an innovative 
leader in the typesetting ADOBE 
industry “y 43 . eget — AGFA 
the largest selection o! 
font sian manufacturers in the ALTSYS 
United States. Precision Type’s BEAR ROCK 
experience, knowledge, competitive BITSTREAM 
prices and total support systems BRODERBUND 
make your choice simple. CASADY& GREENE 
Precision Type...we have your font. IMAGE CLUB 
LANSTON 
LETRASET 
OVER 10,000 roses ealicioas 
LINOTYPE 
MONOTYPE 
PAGE STUDIO 
THE FONT Co. 
TREACYFACES 
.. AND OTHERS 
PLus CD-ROMS 
=o 
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continued from page 39 


20910. (301) 495-3305. For more informa- 
tion, circle 347 on reader service card. 

FOLIO 1," from D’pix™ is the first col- 
lection of high- and medium-resolution 
photographic textures, backgrounds and 
graphic elements designed for computer 
systems. Images can be used in publish- 
ing, graphic design, animation and multi- 
media applications. FOLIO 1 has a variety 
of textures including marble, wood, fab- 
ric, metal, masonry and contemporary 
abstract images. The images are available 
on CD-ROM or 3.5" diskettes. For Mac and 
IBM/compatibles. Prices start at $399.95. 
D’pix, P.O. Box 572, Columbus, OH 43216. 
(800) 238-3749. For more information, 
circle 348 on reader service card. 

Aldus unveils FreeHand for Windows: 
Aldus Corporation has announced a PC 
version of its award-winning design and 
illustration software, Aldus FreeHand” 
for Microsoft Windows’ Version 3.0 
provides user interface, graphics and 
advanced text handling capabilities, auto- 
trace tool, built-in editable clip art and 
quality output including spot color, Pan- 
tone*® color and four-color separations. 
Users experienced with the Macintosh 
version of FreeHand will find familiar 
tools and the ability to swap images. For 
IBM/compatibles. $595. Aldus Corpor- 
ation, 411 First Avenue South, Seattle, WA 
98104. (206) 622-5500. For more informa- 
tion, circle 349 on reader service card. 

Scrapbook +" is a Windows clipboard 
extension that allows users to store, find 
and view their images more efficiently. 
Scrapbook + works with all Windows 
applications such as PageMaker, Ventura 
Publisher and Corel Draw. For IBM/com- 
patibles. $149.95. Eikon Systems, Inc., 
989 East Hillsdale Boulevard, Suite 260, 
Foster City, CA 94494, (415) 349-4664. 
For more information, circle 350 on reader 
service card. 

Image-In Incorporated has released 
anew 24-bit true color paint and image 
processing program for PCs running 
Windows 3.0. lmage-In-Color provides 
24-bit color scanning, image editing and 
manipulation tools similar to those pre- 
viously available only on the Macintosh. 
Some of the image editing and retouch- 
ing tools include air brushing, cloning, 
smudge, text annotation, masking, filters, 
gradient and flood fills, color correction 
and separations. For IBM/compatibles. 
$795. Image-In, Inc., 406 East 79 Street, 
Minneapolis, MN 55420. (800) 345-3540. 
For more information, circle 351 on reader 
service card. 

Bitstream” Inc. has introduced Bit- 
stream Makeup™ for Windows, a soft- 
ware program for creating special effects 
with type. Makeup’s advanced text mani- 
pulation and graphics features support 
Adobe Type 1, TrueType and Bitstream 
Speedo” typefaces and ships with a pack- 
age of five typefaces. The program comes 
with a collection of clip art, background 
graphics and a gallery of pre-designed 
illustrations. For IBM/compatibles. $149. 
Bitstream Inc., 215 First Street, Cam- 
bridge, MA 02142. (617) 497-6222. For 


more information, circle 352 on reader 
service card. 


Autodesk’® has released two programs to 
produce animation on your computer. 
Autodesk Animator Pro” offers a com- 
prehensive set of tools for the creation of 
2D animation. Animator Pro creates ani- 
mation using five advanced techniques. 
3D Studio” is a three-dimensional mod- 
eling and animation package that creates 
geometric objects and edits them ina 
wide variety of ways. Autodesk 3D Studio 
comes with a built-in materials editor 

to apply textures to objects. Once a 3D 
scene is assembled, Autodesk 3D Studio 
can add any number of variable cameras, 
lights, shadows and backgrounds. For 
IBM/compatibles. Autodesk Animator Pro 
$795, 3D Studio $2,995. Autodesk Multi- 
media Division, 2320 Marinship Way, 
Sausalito, CA 94965. (800) 525-2763. For 
more information, circle 353 on reader 
service card. 


Printers and Scanners 


Now users can get 1200 dot-per-inch 
output on their desktops with the high- 
resolution, plain paper printer from 
Printware Inc. The Pro-III™ is an 11 x17" 
format printer that comes with 12 MB of 
memory and a 40 MB hard drive for stor- 
ing up to 900 fonts. 1200 dot-per-inch 
output enables users to use this printer 
to produce camera-ready mechanicals 
for many jobs that do not require typeset 
quality output. The Pro-III is PostScript 
compatible, supports Adobe Type 1 and 3 
fonts and comes with serial, parallel and 
AppleTalk ports to connect to virtually 
any computer. $17,990. Printware Inc., 
1385 Mendota Heights Road, St. Paul, MN 
55120. (800) 456-1616. For more informa- 
tion, circle 354 on reader service card. 
NewGen Systems Corporation™ has 
introduced its new T Series 1200 dot-per- 
inch laser printer. The TurboPS/1200T 
is a PostScript compatible printer that 
incorporates NewGen’s Image Enhance- 
ment Technology™ to produce typeset- 
quality output onto plain paper. The 
TurboPS/1200T can print on an 11x 17" 
page, comes with 18 MB of memory, 
a SCSI interface to connect hard drives 
for font storage and direct connect inter- 
faces for Macintosh, IBM® and networks. 
The T Series printer can be updated 
throughout its life with the latest fonts 
and emulations, using a unique down- 
load feature from the computer. $16,995. 
NewGen Systems Corporation, 17580 
Newhope Street, Fountain Valley, CA 
92708. (714) 641-8600. For more informa- 
tion, circle 355 on reader service card. 
Tektronix® has announced the Phaser 
II PXi, the first thermal wax color printer 
to implement Adobe Systems’ PostScript® 
Level 2. The Phaser II PXi is a 300 dot- 
per-inch thermal wax color printer and 
the first color printer with PostScript 
color adjustment. $7,995. Tektronix Inc., 
26600 S.W. Parkway, Wilsonville, OR 
97070. (503) 685-3150. For more informa- 
tion, circle 356 on reader service card. 
Eastman Kodak has recently launched 


three new thermal printers that can pro- 
duce images from a variety of digital or 
video sources. The Kodak XLT7720 digi- 
tal continuous tone printer can produce 
full-color overhead transparencies or 
prints in four minutes. $24,995. Both the 
Kodak thermal printer $6600 and the ther- 
mal printer P6600 produce 4 x 5" images 
17 percent faster than products previously 
available. The P6600 is suited for integra- 
tion into systems developed for the “per- 


sonalization” market; the S6600 pro- 
duces color continuous tone and black 
and white prints and transparencies from 
video or digital sources. $4,300. Eastman 
Kodak Co., 343 State Street, Rochester, 
NY 14650. (716) 724-4000. For more infor- 
mation, circle 357 on reader service card. 
Microtek has begun shipping its new 
line of color scanners. The ScanMaker 
600Z flat bed scanner is capable of 
continued on page 52 


CONFLICTS 
OF ALL 


SOLVED. 
$99.95. 


Now all your fonts can get along. 


Because FontMonger”™ software converts 
type formats between PostScript” Type 1 (for use 
in Adobe Type Manager”), Type 3 and Truelype” 
(for System 7.0). It also provides complete 


as Illustrator files. 


fonts. 


Adobe Illustrator® support for TrueType, since 
all your converted fonts can 
be imported and exported 


You can even generate 
customized typefaces and 
characters — such as obliques, 
true fractions, small caps, 

raphics and logos — and load 
them directly into your existing 


So call 1-415-578-9090 


for the name of 


the FontMonger 


dealer nearest 
you. And solve 


Going from one 
format to another 
takes just two clicks. 


your type 


conflicts once 
and for alll. 


@ ARES 


FontMonger is a trademark of Ares Software Corporation. PostScript and Adobe 


\llUstrator are registered trademarks and Adobe Type Manage 
Systems Inc. TrueType is a trademark of Apple Computer, Inc 


Corporation 1991, All rights reserved 


demark of Adobe 
© Ares Software 


FoniMonger 
Special U&lc BookShop 66.95 


Visa, MasterCard or check accepted. To order, 
call (800) 634-9325, or see page 63 for U&/c BookShop order form. 
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Impressive Quality 

At Digital Typeface Corporation” (DTC), we believe 
in putting our best face forward every time. That's 
why our dedicated group of typographers has 
created a type library of some of the most elegant, 
practical, and popular PostScript® Type 1 typefaces 
in use today—all ATM® compatible. 


Our font quality is second 4o none. Rather than 
evening out stroke and serif widths to “regularize” 
fonts for low-resolution printing (as some vendors 
do), we keep all the subtleties of the original designs 
intact. DIC employs high-quality hinting data to 
ensure that your fonts look great at any size or reso- 


lution. Our typefaces include over 450 carefully posi- 


tioned kerning pairs (more than any other vendor!), 
And they'll install quickly and easily, ready for use 
with your favorite Macintosh® or PC applications, 


CORPORATION 


A NEW VISION IN TYPE 


Digital Typeface Corporation Brings You 


Impressive Ouality, 
Exquisite Choices, 


And an Unbelievable Price: $0 *'nor Font! 


Exquisite Choices 


The DIC type library boasts over 300 typefaces in a 
wide range of serif, sans serif, decorative, script, and 
special “pi font” varieties. DTC also offers a number 
of different ways to purchase type: in small-sized 
Sets (2 to 6 fonts), mid-sized Collections (11 to 17 
fonts), or full-sized Volumes (100 fonts), 


No matter what your need, Digital Typeface 
Corporation can help you quickly expand your 
expressive range with type that captivates and 
effectively communicates the precise tone, nuance, 
and style that you want your materials to convey. 


Unbelievable Prices 


Best of all, you can gain this typographic flexibility at 
incredibly affordable prices. Each MasterWorks 
Volume of 100 distinctive typefaces costs just 

$995 —that's only $9.95 per font, a price you can't 
match anywhere else. Sets and Collections range 
from $95 to $295, 
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Order Today 


Don't let the limits of your current type library 
diminish your work any longer. With DTC, you can 
add a fresh face to all your documents. Call today to 
find out how quickly and easily you can add DTC 
fonts to your personal type library, 


Call 612-943-8920, Dept. OOH 


Published by: 

®@ 
[L /M )LasepMaster” 
6900 Shady Oak Road 


Eden Prairie, MN 55344 


“When you purchase a DTC MasterWorks Volume, 


©1991 Digital Typeface Corporation, Digital Typeface Corporation and 
MasterWorks are trademarks of Digital Typeface Corporation. The LM logo is a 
registered trademark and LaserMaster is a trademark of LaserMaster Corporation. 
PostScript and ATM are registered trademarks of Adobe Systems, Inc. 
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Queblo” Images Announces A New & Exciting Product Line For Desktop Publishing 


fold mailers with business reply, 
Rolodex® cards and 10 - Up 
business cards. 


Queblo” Paper Kits catalogs by January, in addition 


to a very aggressive advertising 
presence in the trade press," 


This unique paper kit contains stated Tripi. 


= over 300 pre-printed, exotic and 
scored aad peated samples - 
all designed and tested for use in 
copiers and laser printers. Also 
included are samples of labels, 


transparencies and a Paper 
Selection Guide. 


To kick off the new advertising 
campaign, QUEBLO” ads will 
feature a $12.95 Specialty 
Paper Selection/Artist's Scaling 
Guide free for the asking. For a 
free Specialty Paper Selection 
Guide and QUEBLO” catalog 
call (516) 254-2000, FAX (516) 
254-2018 or write QUEBLO”™ 
Images, a division of Caddylak 
Systems, Inc., 131 Heartland 
Blvd., Brentwood, New York 
11717-0698. Ask for item 
#9PA-8000. 


Are pre-designed layouts 
available in both IBM and 
Macintosh formats that can be 
accessed through a page layout 
program (i.e. Pagemaker’) to 
create business stationery, 
brochures, flyers, newsletters, 
business forms, etc. Customers 
can select from over 200 
layouts - each packaged with a 
booklet of design basics and 
tips to help achieve professional 
results. 


All of these items are neatly 
packaged in a three ring binder 
for easy updating of QUEBLO™ 
products. 


Brentwood, NY - QUEBLO™ 
Images, a division of Caddylak 
Systems, Inc., is introducing a 
new line of specialty papers, 
pre-printed layouts and software 
templates to meet the needs of 
users from novices to the most 
sophisticated desktop publishers. 
This announcement for QUEBLO” 
Images was made by Joe Tripi, 
Director of Marketing for 
Caddylak Systems, Inc. 


"The marketing plan for 
QUEBLO'S” new product line 
includes mailing over a million 


According to Tripi, "QUEBLO™ 
products help our customers to 
fully experience the miracle of 
desktop publishing by giving 
them the supplies and expertise 
to design and produce, in-house, 
a wide range of advertising and 
promotional display ads, 
brochures, folders, self-mailers, 
flyers, newsletters, business 
forms, etc." 


(a 512.95 Value) 


Select From Over 150 Exotic Papers 
for Laser Printers & Copiers. 
Available in 100 Sheet Boxes and 
500 Sheet Reams. 


You'll find this handy, easy-to-use QUEBLO Paper Selection/Layout 


QUEBLO” products are sold by 
mail and all orders that are 
received by 1P.M. Eastern 
Standard Time will be out for 
delivery by the end of the day. 


Guide listed in our 1992 catalog at a cost of $12.95. Why are we 
offering it 10 you at no cost or obligation? It's simply our way of 
introducing you to QUEBLO's extensive line of exotic and recycled 
papers, pre-printed layouts, matching envelopes, labels and 
transparencies. 


QUEBLO"™'s new line - which 
includes exotic papers, pre- 
printed layouts, matching 
envelopes, transparencies, 
labels and recycled papers - 
works with laser printers and 
copy machines and is divided 
into four categories: 


Queblo”™ Specialty Papers 


Include laser and copier 
compatible sheets in 100 sheet 
boxes and 500 sheet reams and 
come in a variety of styles that 
range from marbleized, linen 
and neons to fine laser 
stationery papers. Rounding out 
the line are matching envelopes, 
card stocks, labels and 


QUEBLO specialty papers offer you a virtual artist's palette of 
designer colors, textures and finishes that cover the spectrum from 
vivid hues to subtle tints. And each paper comes in a variety of 
colors and packaging (100 sheet packs and reams ) to meet your 
most demanding laser printer, copier and desktop publishing needs. 
Simply move the QUEBLO Paper Guide to the desired color swatch 
to reveal the complete specifications. The QUEBLO Paper Guide 
includes size, color, texture, accessories (card/cover stock and 
envelopes) and equipment compatibility information for over 150 
papers! The flip side is a valuable Layout Guide with Line and Type 
Gauges and a handy Artwork Scaling Guide (shown bottom left). 


Be sure to send for your QUEBLO Paper Selection/Layout Guide 
and 1992 catalog today while supplies last. 


Paper Selection/Layout Guide 


transparencies. Yours FREE! 
‘Guide (Item #9PA-8000) at no cost 
Om ees TPE OR Pi CEA 
ok 4 a Nome 
Offer special designs on 24 Ib. f {ema =~ Foe Title 


laser compatible paper with 4- 
color patterns, textures and 
graphics to produce color 
brochures, flyers, letterheads, 
self-mailers, etc. Many of the 
designs include pre-scored or 
perforated sheets to produce tri- 


Company 
Siteet Address. 
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In North America call 
1-800-36 FONTS 
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FontShop Belgium FontShop: 

over 3000 typefaces 
FontShop Canada for Mac und PC. 
Exclusive: 
FontFonts are fonts 


from FontShop. 


FontShop Germany 
FontShop Holland 


FontShop Sweden 
TYPEFACE 7 


Jobannes 6 
Lrikrighthand 
Advert 


FontWorks UK- 


Tirlifxilel Claimejo 


FUSE 1: 

Phil Baines 
Neville Brody 
Malcolm Garrett 
lan Swift 


FUSE 2: 

Erik van Blokland 
Max Kisman 

Just van Rossum 
Gerard Unger 


FUSE is a new venture in 
experimental type design, 
conceived and designed 
by Neville Brody 
containing four fonts 
digitised for Macintosh. 


The Fuse disk is accom- 
panied by four A2 posters 
showing each typeface 

in creative application 
together with an editorial 
brochure. 


FUSE appears quarterly 
in limited editions. 


The first issue features 
four british designers, 
the second issue 

four dutch designers. 


Fuse is exclusive to FontShop. 


carolus magnus 


Beowolf 


New YORKER TYPE 


and many more... 
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PostScript isn’t one of 
our foreign languages. 


Although we translate into hundreds of the world’s 
languages, PostScript isn’t the least bit foreign to us. 
That’s why Spectrum's PostScript Partnership™ can save you 
time, money, and hassles when you require foreign language 
editions of materials you’ve created on your desktop. 
Along with our well-known capabilities as outstanding 
translators and foreign language typographers, 
we've also got the PostScript power and know-how to 


e create foreign language versions of your English page 
files, correctly translated and typeset, with all your formats, 
graphics, and color breaks just as you designed them; or 


e supply translations on disk or by modem as files that 
import directly and easily into your own PostScript page 
make-up programs (embedded hyphenation coding 
available in some languages). 


In short, our PostScript Partnership services coordinate with 
your own PostScript document production to help produce 
first-rate foreign language versions with maximum 
convenience and surprisingly low cost. 

Phone, write, or fax us for more information on what this 
unique service can do for you. 


MULTILANGUAGE COMMUNICATIONS 


225 West 39th Street - New York 10018 
Phone: (212) 391-3940 - Fax: (212) 921-5246 


PostScript is a trademark of Adobe Systems, Inc. 
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Dear Reader, 
This year’s ATypI (Association 
Typographique Internationale) 
Congress was held in Parma, Italy, 
in September. Parma is a city filled 
with passions—for food, archi- 
tecture, history, and Giambattista 
Bodoni (who did his life’s work 
here). A perfect setting for ATypl’s 
Congress, which turned into a 
Renaissance drama of power and 
politics. The issue: the fate of ATypIl. 


Act I. Opening scene. Setting: The 
Bibloteca Palatina and the Pilotta 
Palace. Here the ATypI attendees 
were warmly welcomed and were 
charmed by the sheer grandeur of 
the place. Amid the precious vol- 
umes and sweeping staircases and 
the 16th century Teatro Farnese, 
the ATypI membership mingled. 


Act I. Scene 2. Setting: A large room 
at the Palazzo Soragna. From the 
moment the chairman of the Manu- 
facturers Committee, Rene Kerfante, 
introduced the new ATypI presi- 
dent, Ernst-Erich Marhencke, the 
real agenda of this year’s Congress 
became evident. The theme was 

“From Bodoni to the 21st Century,” 
but the issue was how ATypI could 
effectively politically organize for 
the future. 

Marhencke had been appointed 
by the ATypI Board by one vote, and 
several members expressed dissat- 
isfaction with the voting procedure. 

Two current issues, the new 
president stated, were this group’s 
main concerns: licensing and pro- 
tection of typefaces, and dealing 
with new technology. These points 
were deemed crucial to the entire 
membership, but questions asked 
by the members were related to 
how ATypI intended to respond to 
them. At this meeting, procedure 
took precedence over issues. This 
was rectified immediately when 
Matthew Carter chaired the 
Designers Committee meeting 
where all views were aired. é 


Act 1. Scene 3. Setting: Fondazione << 


Magnani-Rocca, International 
Typeface Corporation’s party. This 
private art gallery was the venue for 
a concert and dinner hosted by ITC. 
The evening began well with open- 
ing speeches by ITC president 
Mark Batty (who dedicated the 


A Letter 
From Parma 


event to the late Aaron Burns, co- 
founder of ITC) and Italian pub- 
lishing mogul Franco Maria Ricci 
followed by the Orchestra Sinfon- 
ica Dell’Emilia-Romagna “Arturo 
Toscanini” performing Hindemith 
and Bach. Then came the rain. 

We dined outside in a storm where 
there had been a drought for several 
months. In the downpour, Allan 
Haley announced ITC’s collabora- 
tion with Xerox, Agfa Corporation 
and Adobe in developing an ITC 
Bodoni typeface using Adobe’s 
Multiple Master technology (more 
to come in a future issue of 
U&lc). An ITC-produced 
limited edition of a book on 
Bodoni was also presented 
to the guests. 


Act IT. Scene 1. Setting: Palazza 
Soragno. Forum Meetings. Mark 
Batty led a panel dealing with equip- 
ment manufacturers and type pro- 
ducers. Representatives of Adobe, 
Digital Equipment Corporation, 
Microsoft and Xerox joined with 
Berthold, Linotype, Monotype, Agfa 
Corporation, Bitstream, ITC and 
the Font Bureau. The equipment 
manufacturers outlined 
recent technical advances 
and how these impacted the 
type industry. This forum 


PARMA 1991 
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snapped the week’s proceedings 
into another dimension. As each 
presenter summarized each com- 
pany’s projection of expanded uses 
and markets for type, the implica- 
tions for type producers and ATypI 
became glaring. Should ATypl, for 
example, expand its educational 
commitment to meet the needs of 
the millions of ordinary end users 
of type? If anyone who can buy 

a typeface now has the capability 
to alter its design, what role does 
ATyplI have as an arbiter of type 
quality and the champion of the 
protection of typefaces? 


are 


war 


Act IT. Scene 2. Setting: Castle 
Torrechiara. The City of Parma 
offered a gala evening with a recital 
of arias and a gocktail dinner for 
the ATypI attendees. We listened 
and ate, huddled into a room or 
under arches because of a storm 
of operatic proportions. 


vera ere’ ay ars 


Act. IIT. Scene 1. Convento di San 
Giovanni adjacent to the Duomo 
in Parma. The ATyp!I Annual Gen- 
eral Meeting. Another kind of storm: 
the attendees again addressed 
the issues of leadership and organi- 
zation reflecting the meetings of the 
ATypI Board and the political dis- 
cussions at the Hotel Baglioni Bar. 
The main concern was the ATypI i 
Board. Two new members were we By 
added, one existing member was Gera 7 
dropped, but voting procedures for 
a write-in vote for six vacant Board 
positions became so confused that 
members were visibly rankled. 
A positive step taken by ATypI 
was the appointment of a task 
force to report to the Board three 
months before the next 
AGM on how to make 
the organization more 
effective. 

The feeling after the 
uj meeting was that the extra- 
ordinary opportunity to galvanize 
the energy and voting power of this 
committed membership had been 
tragically wasted, leaving the new 
president of ATypI to find ways to 
hold together this organization. 
The future could have been forged. 
Instead, it has been postponed. 
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Next act—Budapest, September, 
1992, ATypI Annual General 
Meeting. Margaret Richardson 


| New ITC Subscribers* Include: | 


DIGI-FONTS, Inc. 


DIGI-FONTS, Inc. (Golden, CO), 
under a newly signed agreement 
with International Typeface Corpo- 
ration, is expanding its current 
typeface collection to include 

ITC* typefaces. The new collection 
will be offered in several scalable 
formats for both HP LaserJet’ and 
PostScript” printers. 

DIGI-FONTS, Inc. 

528 Commons Drive 


Golden, CO 80401 
(303) 526-9435 


ITC 


Helix Limited 


Helix Limited (Stourbridge, England) 


has recently signed an agreement 
with International Typeface Corpo- 
ration to reproduce the Letraset” 
Superstar™ Shadow typeface on a 


new lettering and numbering guide. 


Helix Ltd. is aleader in the UK and 
USA with their range of mass 
market moulded lettering guides 
and stencils. 


Helix Limited 

PO Box 15 

Lye 

Stourbridge 

West Midlands DY9 7A 
England 

(0384) 424441 


Ryley 
Communications 
Limited 

Ryley Communications Limited 
(Wimborne, Dorset, Englanq) 
signed a licensing agreement 
with International Typeface 
Corporation to provide ITC® 
typefaces for use in the CapGen 
Series 2 television character 
generator. 

Ryley Communications Limited 

39 Haviland Road 

Ferndown Industrial Estate 

Wimborne 

Dorset BH21 7SA 


England 
(0202) 871313 


ITC 


Seaside Software 
Incorporated 


Seaside Software Incorporated 
(Chigasaki, Kanagawa, Japan) is a 
software development company 
specializing in digital typefaces. 

As the Japan representative of 
URW GmbH (Hamburg, Germany), 
Seaside is now able to distribute 
ITC* typefaces as a part of their 

URW Font Typeface Collection. 


Seaside Software Incorporated 
Clio Chikasaki 2-bankan #301 
1-21-3 Higashikaigan-minami 
Chigasaki, Kanagawa 

253 Japan 

(81) 467-83-4372 


ITC 


toucing Headlines 
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Headliners’ a standard for superior type design since 1954, is now offering tyoefaces only procedure that completely eliminates the nightmare of manual kerning, even at the 
from its exclusive collection in computer format. These faces have been masterfully largest point sizes and tightest possible tracking. You'll marvel at how Headliners world 
drawn and then spaced with our unique Pre-Sett™ kerning procedure. Pre-Sett™ is the famous styles and expertise have been brought to new life through this modern medium. 


ArrowArrowArrowArrowArrow A000 Kerns 


: va 2 es = Unlike other fonts that boast 250 kerning pails, 
Cavalel Cavalier Cavalier Cavalier Cavalier RHE Te ens nevs bccn aly 
veteran Headliners typesetters and 
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® 
Call today for a copy Ou 

of our alphabet showings and be placed ' 
on our preferred mailing list. eer TATE 


720 White Plains Road, Scarsdale, New York 10583 


Circle 251 on Reader Service Card 


the preparation and performance of each delicate serif and all the ready- 
made ligatures, you'll be amazed at the craftsmanship and thought that has gone 
into these fonts. They are not autotraces, but actual redrawings, specifically created 


to take advantage of the high degree of precision offered by this powerful new medium. 


All trademarks are the property of their respective holders. 
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scanning at resolutions up to 600 dots-per-inch and 
capture 24-bit color. The scanner can also capture 8-bit 
gray scale and black & white line art and as well as black 
& white line art and halftone images. The ScanMaker 
600Z is available for IBM/compatibles and the product 
comes bundled with PhotoStyler for $1,995. The Scan- 
Maker 600ZS features a built-in SCSI interface for the 
Macintosh and comes bundled with a complete version 
of Adobe PhotoShop” for $2,195. Microtek Lab, Inc. 680 
Know Street, Torrance, CA 90505. Call (800) 654-4160 
or (213) 321-2121. For more information, circle 358 on 
reader service card. 


Computers and Systems 


Apple has announced several new products for use in 
the graphic design industry. The Apple OneScanner™ 
allows users to now incorporate photographs and art- 
work into documents both quickly and easily. The One- 
Scanner scans in black & white or up to 256 levels 

of gray and comes with software to provide one-button 
scanning for both novice and professional users. 
Suggested retail price is $1,299. Apple Computer, Inc., 
20525 Mariani Avenue, Cupertino, CA 95014. (408) 
996-1010. For more information, circle 359 on reader 
service card. 

Apple’s newest high-end display is the Macintosh 
21" Color Display, which allows two full page views, 
high-quality true color images supporting up to 16.7 
million colors, and the ability to display any combina- 
tion of graphics, text and video applications. The 21" 
Color Display can be used with any member of the 
Macintosh II family equipped with a Macintosh Display 
Card or a supported third-party video card. Suggested 
retail price of the monitor is $4,599. For more informa- 
tion, circle 360 on reader service card. 

Two laser printers round out Apple’s new product 
announcements. The LaserWriter® IIf and Laser- 
Writer IIg feature advanced grayscale and textprinting 
capabilities. They offer up to twice the speed of Apple’s 
LaserWriter IINTX and a range of connectivity options 
for Macintosh and other computer platforms, These 
300 dot-per-inch printers are Apple’s first to incorpo- 
rate Adobe Systems PostScript” Level 2 page description 
language. Retail price of the LaserWriter IIf is $3,599 
while the retail price of the faster LaserWriter IIg is 
$4,599. For more information, circle 361 on reader ser- 
vice card. 

CoOperative Printing Solutions, Inc. has announced 
a PostScript spooler and combination file server that 
provides productivity gains in your networked environ- 
ments. PServe Advanced Document Server™ stores 
high-resolution images and color separations on the file 
server while using low-resolution preview files in your 
application. At print time, the server will fetch the high- 
resolution file and insert it as required. $5,000-7,000 
for software, $25,000 for complete system. CoOperative 
Printing Solutions, Inc., 5950 Live Oak Parkway, Suite 
175, Norcross, GA 30093. (404) 840-0810. For more infor- 
mation, circle 362 on reader service card. 


Altsys® Corporation is shipping version 3.3 of Fontog- 
rapher* that includes the ability to read and write 
TrueType” fonts for the Apple” Macintosh® and IBM/ 
compatible systems using Windows. Macintosh users 
can design and edit TrueType fonts and convert their 
existing PostScript® language typefaces to TrueType. 
The TrueType fonts that Fontographer produces are 
automatically drawn and hinted using the full capabili- 
ties of the TrueType format. For Macintosh. Upgrade 
$20, new software $495. Altsys Corporation, 269 W. 
Renner Road, Richardson, TX 75080. (214) 680-2060. 


For more information, circle 363 on reader service card. 

Digital Typeface Corporation” (DTC) is now shipping 
Volume 2 of its popular MasterWorks™ package of 100 
bundled PostScript Type 1 outline fonts. MasterWorks 
Volume 2 gives users a broad variety of classic serif 
and sans serif faces, along with an assortment of deco- 
rative and script fonts for display and specialty applica- 
tions. The MasterWorks volumes offer an average of 450 
kerning pairs per face (compared to an average of 200 
kerning pairs from other vendors) for tighter character 
spacing and better readability, typeface hinting for 
accurate type rendering on 300 dot-per-inch laserprint- 
ers and compatibility with Adobe Type Manager” The 
MasterWorks Volume 2 includes world-class typefaces 
from foundries such as International Typeface Corpor- 
ation (ITC), URW and DTC. For Macintosh and IBM/com- 
patibles. $995. Digital Typeface Corporation. 9955 West 
69th Street, Eden Prairie, MN 55344. (612) 944-9264. For 
more information, circle 364 on reader service card. 

Letraset has moved into the TrueType® market by 
announcing its first library of TrueType typefaces, called 
Fontek:” Letraset will convert 60 of its most popular 
display typefaces to TrueType and Type 1 formats for the 
Fontek line. Each library is full of special characters, 
alternates, symbols, flourishes, swashes and ligatures. 
Both PostScript Type 1 and TrueType font formats are 
contained on each disk. For Macintosh. $39.95 for each 
font. Letraset USA, 40 Eisenhower Drive, Paramus, NJ 
07653. (201) 845-6100. For more information, circle 365 
on reader service card. 

Bitstream has announced the availability of more 
than 1000 typefaces on CD-ROM. Bitstream Type Trea- 
sury™ contains the Bitstream Typeface Library for 
the Macintosh in PostScript Type 1 format plus a selec- 
tion of TrueType fonts. Users can preview the fonts in 
Macintosh applications before purchasing the printer 
font outlines, and purchase access codes over the 
phone to unlock the printer fonts. $69 for the CD and 
four typefaces. Bitstream Inc., 215 First Street, Cam- 
bridge, MA 02142. (617) 497-6222. For more information, 
circle 366 on reader service card. 


Barry Zuber is a consultant and computer instructor for 
the Electronic Publishing & Design Center based in 
Schenectady, NY. He is also principal of Egeland Wood & 
Zuber Inc., a graphic design and advertising agency. 
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Type Usage Amoung U&lc Readers 


by Cynthia J.D. Hollandsworth 


Earlier this year Agfa Corporation conducted a survey 
of a large portion of the graphic design and graphic ser- 
vices community to obtain a snapshot of the ways 

in which designers were using PostScript in their work, 
and especially how they were using PostScript type. 

The survey was designed to reveal what designers 
were using in the way of equipment, programs, services, 
font complements, and most importantly, which type- 
faces were being used the most. We had heard a lot 
of anecdotal evidence that indicated typeface use was 
declining, and that designers were choosing typefaces 
based on what was available in the printer (and there- 
fore free), as opposed to purchasing many different 
fonts for new jobs. The results of the survey, however, 
showed that quite the opposite is true. It revealed posi- 
tive figures and statistics about typeface use and type 
library size. 

We asked a selected group of U&lc readers to answer 
the survey, and 15% of you responded. From this figure 
it is possible for us to make some generalizations 
regarding your work habits that are fascinating, and in 
some cases very surprising. 

continued on page 54 


The Font Company™ Type Library 


NOW AVAILABLE IN PC FORMAT 


for ATM™/Winpows®, PAGEMAKER® & VENTURA® PUBLISHER 


Call 800-442-3668 or your local source 


MASTERFONT™ CENTERS FOR 
IMAGESETTING, TYPESETTING & FONT SALES: 


Boston/Danvers,MA 
Letters & Graphics 
508/774-1157 
Buffalo, NY 
Printing Prep 
716/852-5011 
Commack, NY 
Precision Type 
800/248-3668 
NYC/Rutherford, NJ 
Granite Graphics 
212/772-0364 
201/438-7398 
New York City 
Miller & Debel 
212/594-5494 
NYC/Newark, NJ 
Newark Trade Type 
201/674-3727 
NYC/Newark, NJ 
Arrow Typographics 
201/622-0111 
Lancaster, PA 
Centennial Graphics 
717/397-8863 
Washington, DC 
Phil’s Photo 
800/424-2977 
Birmingham, AL 
Communication Arts 
205/251-6642 
Memphis, TN 
Graphic Arts Associates 
901/795-8973 
Indianapolis, IN 
Weimer Typesetting 
317/635-4487 
Minneapolis, MN 
Great Faces, Inc. 
612/339-2933 
Minneapolis, MN 
Dahl & Curry 
612/338-7171 
Madison, WI 
MacPherson Limited 
608/241-6633 
Milwaukee, WI 
Peter A. Altenhofen 
414/352-3590 
Chicago, IL 
The Typesmiths 
312/787-8200 
Chicago, IL 
Eddie Price Typographic 
312/738-5130 
Cleveland, OH 
Typesetting Service, Inc. 
216/241-2647 
Cincinnati, OH 
Typo-set, Inc. 
513/751-5116 
Cedar Rapids, IA 
Morgan Meredith, Inc. 
319/362-9615 
Fort Worth, TX 
LinoTypographers 
817/332-4070 
Dallas, TX 
Pacesetters Typographics 
214/235-2222 
San Francisco, CA 
Design & Type 
415/495-6280 
Los Angeles, CA 
PrePress Studio 
213/938-3956 
Los Angeles, CA 
Skil-Set/Alpha Grafix 
213/937-5757 
LA/Santa Monica, CA 
Andresen Typographics 
213/452-5521 
LA/Huntington Beach, CA 
Cuneiforms 
714/962-2755 
LA/Orange, CA 
DeLine-O-Type 
714/639-2562 
Montreal, QU 
Typographie Compoplus 
514/861-1488 
Toronto, ON 
Southside Publishing 
416/920-2500 
Vancouver, BC 
Typex Graphics 
604/688-6285 
Vancouver, BC 
Doug Fleming Graphics 
604/669-2296 
TyPE-ON-SITE™ SOURCES FOR FONT SALES: 


Pittsburgh, PA 
Cappy & Co. 
412/281-2133 
Irvine, CA 
Sterling Art 
714/553-0101 
Vancouver, BC 
Behnsen Graphic Supplies Ltd. 
604/681-7351 


The Font Company, MasterFont Center and Type-on-Site are trademarks of The 
Font Company. Inc. Other trademarks recognized as properties of their owners. 


ENEMY SOLDIERS OCCUPY 


Boston, AMERICANS ARE 
RALLYING ROUND A TYPEFACE. ® 


In 1776, a motley band of farmers, blacksmiths and innkeepers took up 


arms at Bunker Hill and Trenton. Low on gunpowder and carrying outmoded 


muskets, the odds against them were overwhelming. Luckily, however, they 
were armed with a more devastating weapon. 
me Caslon, thatis. 
After all, with its broad, vigorous curves and rapier-thin serifs, Caslon was 
the perfect face for the first printing of the Declaration of Independence. 
Perhaps you, too, felt the faint stirrings of patriotism when you saw the 
headline above. If so, it’s because the Caslon you see there burns with 
a revolutionary fervor most Caslons can’t duplicate. 
You see, this Caslon has been digitized from the Lanston- 
Monotype drawings for Caslon Old Style 337. Assiduously copied 
N from the original punches forged at the Caslon Letter Foundry in 
London, these drawings are the only ones in existence that 
£ accurately mirror William Caslon’s original designs. And 
ERI G A, they’ve been made available to a single type house. 
The Font Company. 
bem, Because at The Font Company, we’re renowned for 
nas which i HO ee creating fonts faithful to the artists’ original intentions. 
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Inc. NY, NY from Uniforms of the American Revolution in Color by John Mollo; Illustrated by Malcolm McGregor, © 1975 by Blandford Press Ltd. Declaration of Independence used courtesy of David Govine Publishing from Anatomy of a Typeface by Alexander Lawson. All trademarks are recognized as properties of their respective owners. 


© 1991 The Font Company. Illustrations used by permission of Sterling Publishing Co., 
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The percentages mentioned in this 
article are those from the U&lc reader 
survey only, not the entire survey result. 
We tried to reach designers who had 
small businesses, and we were success- 
ful, with 48% of those responding hav- 
ing fewer than 3 employees, and 69% 
fewer than 6. It was important to us that 
we try to reach smaller design firms 
because we really wanted to see how the 
average designer, not the larger, more 
wealthy companies and agencies, was 


See your dealer or call us at (214) 680-2060 to 


learn more about Altsys software solutions. 


converts Aldus FreeHand 3.0 
Adobe Iilustrator 3.0 or 


using PostScript in the workplace. 


PostScript’s Popularity 


Perhaps the most interesting response 

is that 89% use PostScript in your design 
work. Of this percentage, 74% used 
Macintoshes and 21% used PCs. We did 
not expect such a high percentage of 
systems use among the U&ilc readership, 
and it shows how quickly and thoroughly 
the benefits of using PostScript for design 
work has permeated the design environ- 
ment. When we asked what percentage 
of design work was done using Post- 
Script, 62% said that between half and 


all your work was done with PostScript, 
with the laser output from a high resolu- 
tion device used as the final art. 

The survey showed that the Ud&lc read- 
ers are technically sophisticated users, 
with 52% reporting that they scan black 
and white images with their own scan- 
ners, using an average of two or three dif- 
ferent software programs in the process 
of manipulating the images. Many of 
you (39%) also scan and separate your 
own color images. You rate yourselves 
generally satisfied with the quality of 
your black and white and color separa- 
tion work. For black and white work 
most of you use Freehand and Illustrator, 


..of your type and 
graphic elements with 
products from Altsvs. 


Altsys provides the answers to many 
of the questions designers face each and 


every day. 


With industry-standard Macintosh” 
software products like Fontographer” and 
Metamorphosis” Professional, we provide 
you the capability to create and convert 
professional quality PostScript” language 
and TrueType" fonts for use on the 
Macintosh, PC, and NexT° computers. 


Fontographer lets you create and 
modify new and existing fonts to produce 


Fontographer... 
the industry-standard 
for computer type 
design and editing. 


your Own unique typefaces. Meta Pro 
allows you to convert your fonts into 
different formats including PostScript and 
TrueType for the Macintosh, PC, and 


NeXT. You can also generate PICT and 
EPS outlines to create special effects in 
programs like MacDraw; Aldus FreeHand? 
and Adobe Illustrator? 


Metamorphosis 
fessional... 
the complete font 
conversion utility: 


Plus with our latest program, 
EPS Exchange’ you can convert your 
Aldus FreeHand 3.0 artwork files for use 


in Adobe Illustrator. Combine the 
strengths of both programs to create a 
single design and finally have the ability 


EPS Exchange 
artwork for use in ise. 


Adobe lilustrator 88. 


to collaborate with colleagues no matter 
which PostScript drawing program they 


Take charge of the elements in each design 


vou do. With products from Altsys, voure 
only limited by time and vour own ability to 
create what vour mind knows to be stellar. 


: ‘Altsys Corporation 
269 W. Renner Road « Richardson, TX 75080 


When You Need More Than A Pretty Face, Were Just Your Type. 
EPS Exchange is a trademark; Fontographer and Metamorphosis are registered trademarks of Altsys Corporation. All other trademarks are the property of their respective holders 
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and for color most of you say you use 
Adobe PhotoShop. 


Expanding Type Libraries 


We were happy to see that you have pur- 
chased and used a lot of different type- 
faces, much more than we had expected. 
An impressive 42% owned more than 50 
typefaces, and 18% owned more than 
100. When we asked for the percentage 
of new jobs for which you would pur- 
chase a new typeface, 66% reported that 
it is from 1-25% of the time, and 23% 
reported 26-50% of the time. Half of you 
need the new type by the next day, but 
are willing to pay a premium for type to 
be delivered within two hours or the 
same day. Most of you are satisfied with 
the current PostScript character set, 

and about half of you use Adobe Expert 
Sets. Adobe Type Manager is apparently 
used by more of you (86%) than any 
other software product. 


QuarkXpress Versus 

Aldus Pagemaker 
What about the debate between Quark 
XPress and Aldus Pagemaker? Quark 
wins by a significant margin, 80% to 
Pagemaker’s 61%. These numbers indi- 
cate that many of you use both, as well 
as Microsoft Word (65%), Adobe Illus- 
trator (78%), Aldus Freehand (70%), and 
many other programs. It appears that 
very few readers are using type custom- 
izing and digitizing programs, which 
surprised us, because many manufactur- 
ers thought that when these programs 
became available designers would start 
designing their own typefaces. 


Type Sources 


U&lc readers learn about typefaces from 
many sources, including trade maga- 
zines and the advice of friends. But you 


* make your buying decisions primarily by 


using three sources: Adobe’s Font & 
Function, ITC’s U&lc, and manufacturer’s 
brochures. You purchase your typefaces 
principally from manufacturers (73%) 
and discount vendors (63%), and from 
service bureaus (20%). Few of you go 

to the computer store and purchase type 
off the shelf; you receive it by express 
mail instead. You are also conscious 

of brand names; 78% reported that it is 
important that the typeface be true 
Adobe PostScript. 


and Weaknesses 
We asked you to evaluate the strengths 
and weaknesses of PostScript as a design 
tool, offering a list of features. The two 
primary strengths that were indicated 
were text and graphics capability (51%) 
and flexibility (50%); while the two 
primary weaknesses were size of avail- 
able library (45%) and price (44%). The 
selection of size of available library as 
the main weakness of PostScript was an 
unexpected result. This is the year that 
the Adobe library reached 1000 type- 
continued on page 59 


THE 


WORLDS 
GREATEST 
COLLECTION 


ALPHABETS 
AVAILABLE 


FOR YOU! 


“| HIGHLY RECOMMEND IT!” —ED BENGUIAT 


ONE LINE MANUAL OF STYLES FROM PHOTO-LETTERING, INC. 


¢ The world’s finest reference quide—beautifully bound, soft cover, 470 pages, 
12”x6”x1” with approximately 7000 alphabet styles, and decorative borders. 


* A MUST for the professional and students of graphic design and advertising. 
* Original typefaces plus many in-between weights, italics and proportions. 


* Includes alphabets designed by Ed Benquiat, Seymour Chwast, Ismar David, 
Michael Doret, Peter Dom, Milton Glaser, Peter Max, Oscar Ogg, Tony Stan, 
Brad Thompson, David West, Jeanyee Wong, Herman Zapf and many others. 


* This manual includes a $25 “Gift Certificate” toward any order of $100 or 
more from Photo-Lettering, Inc. Take advantage of this extraordinary offer! 
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PHOTO-LETTERINGS 


MANUAL OF STYLES 


6505 WITH HANDWORK 


PHOTO-LETTERING, INC. -216 E45 ST-NYC 10017-USA 


PLEASE SEND ME —____ “ONE LINE” MANUAL(S). ENCLOSED IS 
$35 TOTAL FOR EACH BOOK (SHIPPING IS INCLUDED). NO C.O.D‘s. 
ADD NY. STATE SALES TAX * OUTSIDE U.S.A. ADD 20% 


CHECK OR MONEY ORDER ENCLOSED $___ (NO CASH) 
C1 VISA El MASTERCARD ACCT #25 ss Se 
NAME 

ADDRESS 

CITY, STATE, ZIP. 


SIGNATURE 
FAX: 212-682-5205 FOR CREDIT CARD ORDERS ONLY. 


International Typeface 
Corporation is a devel- 
oper and marketer 

of high quality type- 
face designs that are 
applicable to a wide 
variety of graphic 
communication needs. 
ITC has a professional 
understanding of 

both the esthetics 

& business of type. 


As a result, we have 
established a busi- 
ness relationship with 
the companies listed 
to the right of this 
column. Purchasing 
fonts and type 
imaging equipment 
from any of these 
companies assures 
authenticity of ITC 
typefaces & opti- 
mal quality design 
representation. 


These Subscriber 
companies are licensed 
to manufacture and 

sell ITC typefaces. 


Adobe Systems Inc. Autologic SA 
1585 Charleston Road 1030 Bussigny Pres Lausanne 
RO. Box 7900 Switzerland 


Mountain View, CA 94039-7900 
(415) 961-4400 

Interactive Software Tools for 
Graphic Arts 


Agfa Corporation 
Agfa Compugraphic Division 


90 Industrial Way 

Wilmington, MA 01887 

(508) 658-5600 

AgfaType™ CD ROM; ProSet™ 
Series: 9400, 9550, and 9800 
Laser Imaging Devices; 
SelectSet™ 5000 Laser Imaging 
Device; StudioSet™ 2000 Plus 


- Laser Imaging Device; 9000 PS 


MAX Plus/J Kanjii PostScript RIP; 
5000 and 9000 PS Star 
PostScript RIPs; Agfa Color 
Scape™ Color Electronic Prepress 
Systems; Focus™ Scanner family; 
PostScript Slidemakers 


Alphatype Corporation 


220 Campus Drive 

Suite 103 

Arlington Heights, IL 60004 

(312) 259-6800 

Workstation Ill and 
AlphaComposer Phototypesetting 
System, CRS Digital 
Phototypesetter 


Ampex Corporation 


401 Broadway 

Redwood City, CA 94063-3199 
(415) 367-2011 

FAX: (415) 367-4132 

AVA-3 (Video Graphic 

Art Generator) 


Anagraph, Inc. 


3580 Cadillac Avenue 

Costa Mesa, CA 92626 
(714) 540-2400 

Graphic Design Systems, 
Plotting and Cutting Systems 


Apple Computer, Inc. 


20525 Mariani Avenue 
Cupertino, CA 95014 
(408) 996-1010 
Manufacturer of Apple's 
Macintosh Equipment 


Applied Arabic Limited 


South Bank TechnoPark 

90 London Road 

London SE1 6LN 

England 

01922-8803 

Distributors of Arabic Typefaces 
and Suppliers of Digital 
Information for Arabic Typefaces 


Architext Inc. 


121 Interpark Boulevard 

Suite 1101 

San Antonio, TX 78216 

(512) 490-2240 

The Architext OmniFont Library & 
Digitization Services. Fonts for HP 
IBM, Kodak, PostScript, Siemens 
and Xerox Laser Printers. Custom 
Fonts for IBM & Okidata Desktop 
Printers 


Artype, Inc. 


3530 Work Drive 

Fort Myers, FL 33901 
(813) 332-1174 

Toll Free: 800-237-4474 
Dry Transfer Letters, 
Cut Out Letters 


ASIBA GmbH 


Ostengasse 7 

8400 Regensburg 
Germany 

(0941) 52240 
Letterplot 33 (Software 
for Signage) 


Aston Electronic Designs Ltd. 


125/127 Deepcut Bridge Road 
Deepcut, Camberley, Surrey 
GU16 6SD England 

(0252) 836221 

Video Character Generators 


Autologic, Inc. 


021/89.29.71 
Bobst Graphic Products and 
Phototypesetting Systems 


Avo’s Type and Lettering, Inc. 


17562 Eddy Drive 
Santa Ana, CA 92705 
(714) 669-1327 

2" Film Fonts 


H. Berthold AG 


Teltowkanalstrasse 1-4 

D-1000 Berlin 46 

Germany 

(030) 7795-1 

Front-Ends, Optomechanical 
Photo Units, Digital Photo Units/ 
Digital Recorders, Laser 
Recorders, Headline Typesetters, 
Scanners 


Berthold Corporation 


6035 Bristol Parkway 

Culver City, CA 90230 

(213) 670-9606 

Front-Ends, Optomechanical 
Photo Units, Digital Photo Units/ 
Digital Recorders, Laser 
Recorders, Headline Typesetters, 
Scanners 


Berthold Inc. 


60 McPherson Street 

Markham, Ontario L3R 3V6 
Canada 

(416) 475-8570 

Front-Ends, Optomechanical 
Photo Units, Digital Photo Units/ 
Digital Recorders, Laser 
Recorders, Headline Typesetters, 
Scanners 


Bitstream Inc. 


Athenaeum House 

215 First Street 

Cambridge, MA02142 

(617) 497-6222 

High-Quality Digital Type for the 
Macintosh and IBM PC 


British Broadcasting Corporation 


Broadcasting House 
London W1A 1AA 
England 

01-580-4468 

Video Fonts for the BBC 


CADCAM PUNCH LTD. 


43, Arkwright Street 
Nottingham NG2 2JR 
England 


Camex, Inc. 


75 Kneeland Street 

Boston, MA02111 

(617) 426-3577 
SuperSetter Digital Imaging 


Computer Associates 
International, Inc. 


Great Valley Corporate Center 

40 Valley Stream Parkway 
Malvern, PA 19355 

(215) 251-9890 

Manufacturer of Graphic Software 
for Apple Macintosh Computer 


Computer Gesellschaft 
Konstanz MBH 


Max-Stromeyer-Strasse 116 
D-7750 Konstanz 

Germany 

(07531) 87-4433 
Laserset-Laser Typesetter 
OCR-Equipment 


Computer Output Printing, Inc. 


4828 Loop Central Drive 
Houston, TX 77081 

(713) 666-0911 

High End Electronic Printing 
Systems and Digital Fonts 


Crosfield Lightspeed Inc. 


47 Farnsworth Street 

Boston, MA02210 

(617) 338-2173 

Lightspeed Color Layout Systems, 
Lightspeed Interactive Kerning 
Editor 


DIGI-FONTS, Inc. 


528 Commons Drive 

Golden, CO 80401 

(303) 526-9435 

Manufacturer of Scalable Outline 
Fonts and Font Utility Software for 
HP Laserjet Family and Postscript 
Printers 


Digital Composition Systems, Inc. 


FONTS 


Hardy-Williams (Design) Ltd. 
300A High Street 

Sutton, Surrey 

SM1 PQ England 
01-636-0474 

Font Manufacturer 


Fundicion Tipografica 
Neufville, S.A. 


Puigmarti, 22 
Barcelona-12 
Spain 
2195000 
Poster Types 


GDT Softworks Inc. 


Suite 188 

4664 Lougheed Highway 
Burnaby 

British Columbia VSC 6B7 
Canada 

(604) 291-9121 

Developer of Macintosh Printer 
Driver, Employs Outline Font 
Technology for HP Deskjet, HP 
Laserjet Series, and HP Laser 
Compatible Printers 


General Parametrics Corp. 


1250 Ninth Street 
Berkeley, CA 94710 
(415) 524-3950 


Genigraphics Corporation 


2 Corporate Drive 

Suite 340 

Shelton, CT 06484-6206 
(203) 926-8808 
Computer Generated 
Graphic Production 


Geographics, Inc. 


1715 West Northern 

Suite 201 

Phoenix, AZ 85021 

(602) 870-7666 

Database Publishing Software for 
Microcomputer Users 


Digital Typeface Corporation 


9955 West 69th Street 

Eden Prairie, MN 55344 

(612) 944-9264 

High-Quality Typefaces 

from URW, ITC and Other World- 
Class Type Libraries 


Dubner Computer Systems, Inc. 


6 Forest Avenue 
Paramus, NJ 07652 
(201) 845-8900 
Broadcast TV Equipment 


Electra Font Technologies 


PO. Box R-1 

Blaine, WA 98230 
(206) 332-6711 
Dry Transfer Letters 


Gepeto Electronica Ltda 


Praia de Botafog 440-16 andar 
Rio de Janeiro CEP 22250 
Brazil 

(021) 286-8284 

Telex 021-33499 

Digital Phototypesetters, 
Photocomposition Systems 


Graphic Products Corporation 


1480 South Wolf Road 
Wheeling, IL 60090 

(708) 537-9300 

Format Cut-Out Acetate Letters 
and Graphic Art Aids 


GST Software Products Limited 


1601 Trapelo Road 
Waltham, MA02154 

(617) 890-1288 
Distribution of High Quality 
Image Printers/Fonts 


Systems for Text (Standard/PostScript) 

Casady & Greene Inc. Elsner + Flake Designstudios 
22734 Portola Drive DorfstraBe 11 

Salinas, CA93908-1119 D-2081 Langeln 

(408) 484-9228 Germany 

FAX: (408) 484-9218 04123/4843 


Manufacturer of Bitmap 
and PostScript Typefaces 
for Macintosh 


C. Centennial, Inc. 


2 Centennial Drive 

Centennial Park 

Peabody, MA01960 

(508) 532-5908 

Manufacturer of Custom and 
Standard Font Products for Laser 
Printers and Dot Matrix Printers 


Cello-Tak Mfg., Inc. 


35 Alabama Avenue 
Island Park, NY 11558 
(516) 431-7733 

Dry Transfer Letters 


Chartpak 


One River Road 
Leeds, MA01053 
(413) 584-5446 
Dry Transfer Letters 


Color Image Products Company 


1050 Rancho Conejo Boulevard 
Newbury Park, CA91320 

(805) 498-9611 
Phototypesetting and Laser 
Imaging System 


1116 Manheim Pike 
Lancaster, PA 17601 
(717) 393-2591 
Manufacturer of 

Dry Transfer Letters 


Filmotype Supplies, Inc. 


Meadow Lane, St. Ives 
Huntington, Cambridgeshire 
PE17 4LG 

England 

44-480-496789 


Hampstead Computer Graphics 


378 Emerson Avenue 
Hampstead, NH 03841 
(603) 329-5076 

Software for Typesetting on 
Personal Computers 


Heldelberg-PMT Co., Ltd. 


2952 Peachgate Court 
Glenview, IL 60025 

(708) 998-0871 

Film Fonts and Digital Headline 
Machines 


The Font Company 


12629 North Tatum Boulevard 
Suite 210 

Phoenix, AZ 85032 

(602) 998-9711 

PostScript Publisher of the Font 
Company Type Library for Mac, 
Next, and PC 


The Font Factory 


2400 Central Parkway 

Suite A 

Houston, TX 77092 

(713) 682-8973 

Desktop Publishing Typefaces 
for Ventura Publisher and 
Window/Pagemaker 


FontHaus Inc. 


15 Perry Avenue 

Suite A8 

Norwalk, CT 06850 

PostScript Font resellers and 
Software developers supporting 
Macintosh and IBM Formats 


3-21-4 Minami Oi 
Shinagawa-ku, Tokyo 
Japan 

(03) 763-4141 


Helix Limited 


PO. Box 15 

Lye Stourbridge 

West Midlands DY9 7AJ 
England 

(0384) 424441 


Dr.-Ing Rudolf Hell GmbH 


D-2300 Kiel 14 
Grenzstrasse 1-5 
Germany 

(0431) 2001-1 

Digiset Phototypesetting 
Equipment and Systems, 
Digiset-Fonts 


Hewlett Packard 


Vancouver Division, Washington 
18110 S.E. 34th Street 

Camas, WA 98607 

(206) 944-8110 
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High Technology Solutions Linotype-Hell Company PhotoVision of California, Inc. Seaside Software Incorporated URW Unternehmensberatung Authorized Suppliers 
RO. Box 3426 Linotype-Hell Company PO. Box 552 Clio Chigasaki 2-bankan #301 Karow Rubow Weber GmbH of ITC Typefaces in 
Poughkeepsie, NY 12603 425 Oser Avenue Culver City, CA 90230 1-21-3 Higashikaigan-minami Harksheider Strasse 102 Digital Form 

(914) 473-5700 Hauppauge, NY 11788 (213) 870-4828 Chigasaki, Kanagawa 2000 Hamburg 65 

MPS Front End System and (516) 434-2074 Toll Free: 800-421-4106 Japan 253 Germany Adobe Systems Inc. 

Fastsetter Typesetter Spectra Setter 100, Visual 81-467-83-4372 (040) 60 605-0 Agfa Compugraphic Division 


Image Club Graphics Inc. 


#5 1902 11th Street Southeast 
Calgary, Alberta T2G 2G2 
Canada 

(403) 262-8008 

Manufacturer of PostScript 
Typefaces 


Information International, Inc. 


5933 Slauson Avenue 
Culver City, CA 90230 
(213) 390-8611 
Phototypesetting Systems 


International Business 
Machines Corporation 


Old Orchard Road 
Armonk, NY 10504 
Electronic Printing Systems 


International Digital Fonts 


1431 6th Street Northwest 
Calgary, Alberta T2M 3E7 
Canada 

(403) 284-2288 

Digital Fonts for Laser Printers 
and Typemasters 


Itek Graphix Corp. 
Composition Systems Division 


34 Cellu Drive 

Nashua, NH 03063 

(603) 889-1400 
Phototypesetting Systems and 
Equipment, Film Strips, Standard 
and Segmented Discs, and 
Digitized Fonts 


Izumlya Co., Inc. 


Ebisu Subaru Building 4F 
20-08, Ebisu 1-chome 
Shibuya-ku, Tokyo 150 
Japan 
011-81-3-440-1531 


Kagema AG 


Postfach 422 CH-8051 
Zurich, Switzerland 
(1321) 0600 


Kroy 


Scottsdale Airpark 
14555 N. Hayden Road 
Scottsdale, AZ 85260 
(602) 948-2222 


Linotype-Hell Limited 
Chelham House 

Bath Road 
Cheltenham-Glos. GL53 7LR 
England 

(0242) 222 333 


Linotype-Hell AG 

Mergenthaler Allee 55-75 
D-6236 Eschborn bei Frankfurt 
Germany 

(06196) 982 260 

Typefaces and Fonts of Digital 
Typesetters (CRT and Laser), and 
other Visual Communication 
Equipment (e.g. PostScript 
LaserPrinters). Linotronic Laser 
Imagesetters CRTronic 
Imagesetting Equipment and 
Systems 


Management Graphics, Inc. 


1401 79th Street East 
Minneapolis, MN 55425 
(612) 854-1220 
Manufacturer of 
Slide-Making System 


Mecanorma 


78610 LePerray-en-Yvelines 
Paris, France 

34.83.92.66 

Dry Transfer Letters 


Mephistopheles Systems Design 


3629 Lankershim Boulevard 
Hollywood, CA 90068-1217 
(818) 762-8150 

MSD Fonts 


Mesac GmbH 


Saarstrasse 29 

6360 Friedberg/H. 
Germany 

06031/3677 

UNI.LET (CAD-CAM System) 


The Monotype Corporation Ltd. 


Salfords, Redhill, Surrey 
England 

(737) 65959 

Visual Communications 
Equipment 


NEC Corporation 


7-1, Shiba 5-Chome 
Minato-Ku, Tokyo 108-01 
Japan 


LaserGo, Inc. NEC Information Systems, Inc. 
9369 Carroll Park 1414 Massachusetts Avenue 
SuiteA Boxborough, MA 01719 


San Diego, CA92121 

(619) 450-4600 

PostScript Interpreter Software 
GoScript, GoScript Plus, and 
GoScript Select 


LaserMaster Corporation 


7156 Shady Oak Road 

Eden Prairie, MN 55344 
(612) 944-9330 
Manufacturer of Printer 
Controllers/Typesetters for PC 
Compatibles/Macintosh 


LeBaugh Software Corporation 


(508) 264-8000 

Personal and Small Business 
Computer Systems, Printers 
and Peripherals 


Neo-Visuals, Inc. 


1200 Eglington Avenue E 

Suite 404 

Don Mills, Ontario 

Canada M3C 1H9 

(416) 443-9811 

High End 3D Computer Graphics 
and Animation 


Nippon Information Science Ltd. 


10824 Old Mill Road 
Suite 6 

Omaha, NE 68154 

(402) 334-4820 
Manufacturer of LePrint™ 
Software 


Esselte Letraset 
Letraset Limited 


St. George’s House 

195-203 Waterloo Road 

London SE1 8XJ 

England 

071 928 7551/3411 

Dry Transfer Letters, TrueType and 
Type 1 Format Fonts 


Letraset USA Inc. 


Sumire Building 4F 

5-4-4 Koishikawa 

Bunkyo-ku, Tokyo 112 

Japan 

(03) 945-5955 

Digital Fonts, Latin and 
Non-Latin Alphabets, Including 
Kanji Characters 


Officine Simoncini s.p.a. 


Casella Postale 776 

40100 Bologna 

Italy 

(051) 744246 

Hot Metal Composing Matrices 
and Phototypesetting Systems 


Phoenix Technologies Ltd. 


40 Eisenhower Drive 

Paramus, NJ 07652 

(201) 845-6100 

Dry Transfer Letters, TrueType and 
Type 1 Format Fonts 


Linographics 


770N. Main Street 

Orange, CA 92668 

(714) 639-0511 

Display Typesetters, 2” Film Fonts 


846 University Avenue 

Norwood, MA 02062 

(617) 551-4000 

Multiple Printer Language 
Interpreter and Operation System 
for Laser Printers 


Display Setter, and 2” Film Fonts 


Polycutters Limited 


25 Bridge Street 
Rothwell, Kettering 
Northants NN14 2JW 
England 

(0536) 712627 


Presentation Technologies, Inc. 


Simulation Excel A.S. 


Dag Hammarskjolds vei 15 
Oslo 5, Norway 

47-2-15 66 90 

PAGEscan Digital Typesetter 
PAGEcomp Interactive Ad 
and Page Make-up Terminal 


SoftCraft, Inc. 


743 North Pastoria Avenue 
Sunnyvale, CA 94086 
(408) 749-1959 


227 N. El Camino Real #201 
Encinitas, CA 92024 
(619) 944-0151 


Image-Maker SoftCraft Font Library 
Slide-Making System 

Special Graphic Lettering 
Pressure Graphics, Inc. Systems Holland B.V. 
1725 Armitage Court RO. Box 211 
Addison, IL 60101 2160 AE Lisse 
(708) 620-6900 The Netherlands 
Dry Transfer Letters 01718-26114/22871 

Dry Transfer Lettering 
PROSOFT 


Tesler Software Corporation 


Straightforward 


7248 Bellaire Avenue 

No. Hollywood, CA 91605 

(818) 764-4555 
“Fontasy” Software 


Purdy and Associates, Inc. 


15000 Halldale Avenue 
Gardena, CA 90249 
(213) 324-8827 

Z-Font Software 


Sumitomo Bakelite Co., Ltd. 


100 Perimeter Road 

Nashua, NH 03063 

(603) 883-9796 

Device Independent Computer 
Board for Printers 


2-2, 1-chome, Uchisaiwai-cho 
Chiyoda-ku, Tokyo 100, Japan 
(03) 595-9391 

Printwheels, Daisy Wheels 
and Thimbles 


Purup Electronics Sun Microsystems/Folio 
5 Sonderskowej 100 View Street 

DK-8520 Lystrup Suite 106 ; 
Denmark Mountain View, CA94042 


4586-222522 

Purup PrePress Products: High 
Resolution Laser Image Setters, 
Interactive Graphic Systems for 
Forms and Label/Packaging, 
Purup Typeface Libraries, High 
Resolution PostScript: Purup 
Image Maker 


QMS, Inc. 


One Magnum Pass 
Mobile, AL 36618 
(205) 633-4300 


QMS/Imagen Corporation 


(415) 960-1300 
Technology for Digital Typography 


Synapsis Corporation 


5460 White Oak Avenue 
Suite A336 

Encino, CA 91316-2407 
(818) 906-1596 

Electronic Forms Vendor 
Focusing in All CPU Hardware 
Environments/50 Page 
Per-Minute/Below 
Non-Impact Printers 


Technographics/Film Fonts 


2650 San Tomas Expressway 
Santa Clara, CA 95052-8101 
(408) 986-9400 

Electronic Printing Systems 


Quantel Limited 


31 Turnpike Road 

Newbury 

Berkshire RG13 2NE 

England 

(0635) 48222 

Designers and Manufacturers of 
Digital Television Broadcasting 
Equipment; the Paint Box 


Qume Corporation 


PO. Box 552 

Culver City, CA 90230 

(213) 870-4828 

Toll Free: 800-421-4106 

Film Fonts, Studio Film Kits, and 
Alphabet Designers 


Tegra, Inc. 


Middlesex Technology Center 
900 Middlesex Turnpike 
Billerica, MA01821 

(508) 663-7435 

Electronic Printing and 
Imaging Systems 


Tektronix, Inc. 


500 Yosemite Drive 

Milpitas, CA 95035 
1-800-223-2479 

Manufacture and Distribute 
Electronic Office Printing Systems 


Ryley Communications Limited 


39 Haviland Road 

Ferndown Industrial Estate 
Wimborne Dorset BH21 7SA 
England 

(0202) 871313 

Television Character Generators 


Ryobi Limited 
Printing Equipment Division 


762 Mesaki-cho 

Fuchu-shi * 

Hiroshima-ken 72 

Japan 

Text Display Phototypesetters 


Scangraphic Dr. Boger GmbH 


Rissener Strasse 112-114 
2000 Wedel/Hamburg 
Germany 

(04103) 6021-25 
Manufacturer of the Scantext 
Phototypesetting System, 
Frontend, Typesetter, Graphic 
Page, Logoscanner, Interfaces 
and Digital Fonts 


Wilsonville Industrial Park 
26600 S.W. Parkway 
Wilsonville, OR 97077 

(503) 682-3411 

Ink Jet Printers 4692/4695/ 
4696, Laser Printer 4636, 
Thermal Wax Printer 4693 
Models, Phaser Printer Card 
4530 and Quick Draw 
Printer Driver 


TypeMasters, Inc. 


Bitstream Inc. 

Digital Type Systems, Ltd. 
Linotype GmbH 

Nippon Information Science Ltd. 
URW Unternehmensberatung 


Authorized Distributors 
of ITC Typefaces 


AGFA-Gevaert N.V. 

Apple Computer Inc. 

Bitstream Inc. 

Cubicomp 

Datalogics Incorporated 

Delphax Systems 

Digital Equipment Corporation 

Digitized Information Systems 
Corporation (Ghent, Belgium) 

Eocom 

General Optronics Corporation 

Kanematsu Electronics Ltd. 

Scitex Corporation Ltd. 


IKARUS-Digital Type Production 
SIGNUS-Type Setting with Foils 


U.S. Lynx 


853 Broadway 

New York, NY 10003 
(212) 673-3210 

Lynx Laser Plain-Paper 
Proofing System 


Varitronic Systems, Inc. 


300 Shelard Tower 

600 South County Road 18 
Minneapolis, MN 55426 
(612) 542-1500 

Merlin Electronic Lettering 
Systems for the Office 


Varityper Inc. 
A Tegra Company 


11 Mt. Pleasant Avenue 
East Hanover, NJ 07936 
(201) 887-8000 
Phototypesetting and 
Photolettering Systems 


VCG Holdings 


Berkshire House 

56 Herschel Street 

Slouth SL1 1PY 

England 

Software Developers for 
Presentation Graphics for 
Macintosh and IBM Systems 


VideoSoft, Inc. 


2103 South Broadway 

PO Box 165920 

Little Rock, AR 72206 
(501) 376-2083 

Supplier and Manufacturer 
of Digital Fonts for 
Electronic Systems 


Visi-Graphics 


8119 Central Avenue 
Washington, DC 20027 
(301) 366-1144 

Dry Transfer Letters 


Visual Graphics Corporation 


5701 N.W. 94th Avenue 
Tamarac, FL 33321 

(305) 722-3000 

Manufacturer of Photo Typositor 
and Original Typositor Film Fonts 


Wang Laboratories, Inc. 


One Industrial Avenue 

Lowell, MA01851 

(508) 459-5000 

Document Processing and Office 
Automation Specialist 


Xenotron, S.A. 


3, Rue Sandoz 

B.P 118 

93130 Noisy-le-Sec 
France 

(1) 48 91 7833 
Manufacturer of 
Laser Imagesetters 


Xerox Corporation 


Xerox Font Center 

880 Apollo Street 

MS P2-83 

El Segundo, CA 90245 

(213) 333-6612 

Fonts for Xerox Printing Systems 


Xerox Corporation 
Intran Operation 


15 Union Hill Road 

West Conshohocken, PA 19428 
(215) 834-7840 

Full Graphic Services 


Typesoft Limited 


17 Willow Close 
Hamworthy, Poole 
Dorset, England 
(0202) 631590 


8400 Normandale Lake Boulevard 
Bloomington, MN 55431. 

(612) 831-0342 

Digital Fonts, Xerox High-End 
Printing Systems 


Zenographics, Inc. 


4 Executive Park Circle 

Irvine, CA92714 

(714) 851-6352 

Professional Graphics 
Software and Windows-Based 
Printing Solutions 


Zipatone, Inc. 


150 Fencl Lane 
Hillside, IL 60162 
(708) 449-5500 
Dry Transfer Letters 


FOR FURTHER INFORMATION WRITE OR CALL: INTERNATIONAL TYPEFACE CORPORATION 2 HAMMARSKJOLD PLAZA, NEW YORK, NEW YORK 10017 (212) 371-0699 TELEX: 669204 
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ABCDEFGHIKMQSabcghkqrsyz? 
ABCEGKSabcghkmsz? 


AHOCOEERRMScheegyhnprsy! 
ABCEGKSSabgghjkqrssz? 


ARBCDEFGKMINSSRAYSARBCOEFGOSSZ? 
ABDEGIKS sbeshiesss : 


ABCDEFGHINRSVABCDEGHIKMPQSZ? 
ABCFGSabegkrs7? 


aaa, 
| | 


ABCDGS abcghjksz? 


ARCDLEGHUALMNODQRSTZ? 
CIALIS dbcdetghjkmnonrstze 


If you are asking yourself: What are these 
fonts? Are they for the Mac? and Where can I 
get them? You can find the answers on the 
reader-response card that is bound into this issue 
of U&lc. If the card is missing, don’t worry. 
You can call us at 800.942.9110 or fax us at 
203.849.8527 We'll give you all the answers. 


Circle 223 on Reader Service Card 


POSTSCRIPT IMAGING SERVICES 


Our Philosophy Is Simple... 


Hire The Best People. 
Buy The Best Equipment. 
Do The Best Work. 


), However you measure it, the quality of your work 
depends on the quality of your imaging center. When you 
use the Line & Tone group you'll experience the finest: 


Service. We're meticulous. Our expert service, combined 
with the latest technology helps you arrive at a smooth 
finish—first time, every time. 


Equipment. Nothing but the best will do. In 
addition to Linotronic L300 and L330 
¥ technology, three AGFA Compugraphic 
y  Proset 9800 imagesetters utilize Emerald 
Sy _RISC-based RIPs to deliver true Postscript 
=F output and color seps with the greatest 
accuracy and resolution. 


Capabilities. We do it all—tazor- sharp paper 
and film Postscript output, separations and proofs; 
Postscript color proof printing; slide and transparency 
imaging; color or black and white scanning; 9600 baud 
24 hour BBS; and over 3,000 conventional text and 
display typefaces. Not to mention composition, 
mechanical art and camera services, free telephone 
technical support and authorized QuarkXPress training, 


When it comes to complete imaging centers, we're in a 
league all our own. To discover how the Line & Tone 
group difference translates into high quality results for 


you, call us today. 
LINE E 


DESKTOP PRODUCTIONS INC TYPO GOR FAX ¢ ORR 
COMPLETE IMAGING CENTER Where The Tools Haven't Taken Over The Trade 


246 West 38th Street, New York, NY 10018 212.921.8333 
115 Route 46, Mountain Lakes, NJ 07046 201.263.0410 


Circle 257 on Reader Service Card 


index to 


ITC TYPEFACES 


ITC Anna® 

ITC Avant Garde Gothic” 
ITC Benguiat® 

ITC Cason No. 224° 
ITC Century® 

ITC Cheltenham® 

ITC Franklin Gothic® 

ITC Franklin Gothic® Condensed 
ITC Garamond® Narrow 
ITC Goudy Sans® 

ITC Kabel® 

ITC Korinna® 

ITC Mendoza Roman™ 
ITC Modern No. 216° 
ITC Newtext® 

ITC Weidemann® 

ITC Zapf Dingbats” 
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faces, and as many as 30 other vendors 
are offering over 6500 typefaces in Type1 
format, so we interpret this as a mandate 
to the type developers that new type- 
faces continue to be of major importance 
to the graphic design market. 


Popular Typefaces 


We turned to service bureaus to find out 
which typefaces were being used most 
often by the graphic design community. 
Approximately half of the jobs received 
by service bureaus are being set with 
typefaces from the Apple LaserWriter 
core fonts (ITC Avant Garde Gothic? ITC 
Bookman? New Century Schoolbook, 
Courier, Helvetica, Palatino, Times, and 
ITC Zapf Chancery” Medium Italic.) This 
result is a lower percentage than expec- 
ted, based on anecdotal evidence prior 
to the survey. We requested the service 
bureaus to list the next five most fre- 
quently used typefaces, and discovered 
some fascinating results. 

These typefaces account for approxi- 
mately 15% of all jobs set by service 
bureaus: ITC Garamond? (16%), Futura 
(10%), Helvetica versions (9.5%), Goudy 
Old Style (8%), Optima (6%), Century 
Old Style (4%), Univers (3%), Adobe 
Garamond (2%), and a group of 13 ITC 
typefaces (21% together). Each list from 
the service bureaus showed the most fre- 
quently specified typeface, and in this 
category Linotype faces were first 19% 
of the time, and ITC typefaces were first 
45% of the time. In the overall Top five 
lineup, Linotype typeface designs were 
identified 30% of the time, and ITC 
designs were identified 43% of the time. 

Clearly the most popular typeface 
specified by designers in 1990-91 is ITC 
Garamond and ITC Garamond Conden- 
sed. The popularity of this design in 
print advertising, and especially in Apple 
Computer and related electronic pre- 
press systems corporate identities, has 
no doubt spurred the use of this beauti- 
ful typeface. 

The survey results showed that the 
use of PostScript equipment, programs, 
and type has expanded to include virtu- 
ally the entire graphic design market. 
Consumers of these products are sophis- 
ticated, using all features available in 
the electronic prepress technology to 
help them do their work, including black 
and white and color imaging. Typefaces 
are a critical element in this work, and 
have been identified in the survey as 
the weakest link in the chain of products 
because there is not a large enough 
library of designs available. Naturally, 
this news is welcomed by those who 
design and manufacture typefaces. 


Cynthia J.D. Hollandsworth is manager 
of type design and development at Agfa 
Corporation. 

On November 25, Hollandsworth will 
discuss the complete findings of this sur- 
vey at a meeting of the Type Directors Club 
in New York City. 
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SUCCESS STORY 


Two raises 

and a promotion— 
in less than 

a year and a half! 


Tom Scott 
Studio Artist 
Devon Direct 
Marketing & 
Advertising, Inc. 
Malvern, PA 


To: The Art Institute of Philadelphia 
Employment Assistance Department 


Hi Everybody, 

I just had to write and share some excit- 
ing news with you! My boss called me into 
his office last week to tell me that he’s 
thrilled with my progress. And, he’s 
requesting that I receive another raise. 

It’s hard to believe that I graduated less 
than a year and a half ago. Since then I've 
had two raises and a promotion. 

I can't help but share the credit with 
the school that has helped me achieve so 
much. The professional-level instructors 
and well-designed curriculum really pre- 
pared me for the job market. And, of 
course, I can’t leave out “Philadelphia's 
hardest working employment assistance 
department.” You were all top notch! 

Thanks again for all your help! 
Sincerely, 

Tom Scott 


We teach our students more than design and art. We teach work. 


As a dedicated teacher, you may have a profound influence on a students. [~~ si 
career path. So when it’s decision time, consider this. The eight ase foes Spi Rage ap 15222 S.C. 66 
accredited Art Institutes in eight great cities prepare more students for 526 Penn Avenue, Pittsburgh, 


Art Institute of Philadelphia 
Art Institute of Pittsburgh 

Art Institute of Seattle The Art Institute of : 
Colorado Institute of Art eg SS ee ee 


I have a student interested in attending 


| 
careers in design and other creative fields than any other single source in | Please include my name on your mailing list of art teachers who : 
the US.A. And the faculty at each Art Institute is committed to turning will receive invitations and bulletins from ‘The Art Institutes, l 
talent and aspirations into career reality. Associate degree programs | NAME l 
include, commercial art, photography, interior design, fashion merchan- 
dising, and music video business. To learn more, send in the coupon or | PHONE 

phone toll free: 1-800-245-6710. | ‘poi : 
Art Institute of Atlanta l | 

Art Institute of Dallas ADDRESS 
Art Institute of Fort Lauderdale | | 
Art Institute of Houston | city STATE zip | 
| | 
| | 
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INTERNATIONAL TYPEFACE CORPORATION OPERATES UNDER THIS NAME DOMESTICALLY AND IN FOREIGN COUNTRIES AND IS KNOWN AS “ITC” ITC AND ITS TYPEFACE NAMES ARE REGISTERED TRADEMARKS OF INTERNATIONAL 
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Clipper Creative Art Service ® 


The world’s foremost art & idea 
service is first in quality, variety & 
economy 


Created by the world’s leading artists. 
Clipper commissions the talents of today’s 
leading illustrators and designers and 
presents their work in ready-to-use form for 
a small fraction of its actual value. 


A marvelous mixture of subjects and artistic 
approaches that reproduce great on any 
press. Clioper contains subjects to fit every 
communication need — 60-70 individual 
graphics monthly that include all kinds of 
people, places, situations. In every issue 
you'll also find borders and other graphic 
devices, handlettered headings, even a full 
color illustration, all in a pleasing variety of 
artistic styles and techniques. 


Creative ideas and ready-to-use layouts. 
Clipper is the only service, traditional or 
electronic, that not only gives you the best 
ready-to-use art monthly, but also shows 
you hundreds of ideas for its adaptation 
and use, including professionally designed 
layouts — complete with copy themes, 
using graphics from the issue. 


both traditional 
& electronic 


for 


mats! 


FREE how-to magazine, indexing system & 
storage units. Your subscription includes 
either Clip Bits or Options magazines that 
provide valuable creative inspiration and 
how-to information. Electronic Clipper ™ is 


electronically indexed 


in the unique image 


QUEST ™ system (a $125 value, FREE) for 
identification and retrieval of images at 


computer speed, and both Clipper versions 


include printed pictorial indexes, plus 
storage units to organize and protect all 
components. 


MAIL TO: Dynamic Graphics, Inc., 6000 N. Forest Park Dr., Peoria, IL 61614 


Please check one: 


U.S. funds). 
() Electronic Clipper @ $67 
postage and handling (i 


postage andshandling ( 


written cancellation notice 
(20th of every month). 


O 


Please check one: 


includes GST; Traditional 


are net 10 days, 


MAIL TO: Dynamic Graphics, Inc., 6000 N. Forest Park Dr., Peoria, IL 61614, (309) 688-8800, FAX (309) 688-5873 


Please check appropriate version and disk size box: 
QO Mac 800K Disks (J PC 3!/2" HD Disks 
PC § '/a' HD Disks 


[] Combo Electronic/Traditional @ $85.00 a month, 
plus $5.50 postage & handling (in Canada, $9.00 a 
month postage plus GST 


net $100.58, payable in 


50 a month, plus $2.75 
n Canada, $4.50 a month 


postage plus GST, net $77.04, payable in U.S. funds) 
CJ Traditional Clipper @ $32.50 a month, plus $2.75 
in Canada, $4.50 postage 
plus GST, net $39.59, payable in U.S. funds), 
After the 12 issues, continue to ship monthly, subject to my 


30 days prior to publication 


1 | wish to prepay my annual subscription and save 
3%, Bill me now. Net 10 days. Net annual prepaid 
rate: Combo, U.S, $1,055.28; Canada $1,174.09, 


Clipper, U.S, $411.30; 


Canada $462.56 includes GST; Electronic Clipper, 
U.S, $818.70; Canada $898.48, includes GST. 
0 | prefer to pay monthly as issues are shipped. Terms 
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MONOTYPE BASKBERVILLE + BEMBO + ITC BERKELEY OLD i 

s your typesetting tasteful? 
STULL) 2 PORONT 2 SODONE BOOKS Wie oe BORON +~ re Or, does your kerning and tracking 
SOUe ee 2. CASON + CENTURY OLD snes <“ Cee TAU leave you hungry for a taste of some- 


thing better? Monotype Agency FIT 
is the gourmet solution that will help 
you set delicious pages of type that 


| \ / : QMO eC are truly a feast for the eyes. And it’s 
all automatic — No Manual Kerning Is 

Required! Agency FIT is professional 

ey |) ee es. quality kerning & tracking data pro- 

duced by one of New York City’s 


best advertising typesetters: Pastore, 


DePamphilis, Rampone, Inc. . .ready 


to use now with your Macintosh. 


| id C makes I erning Agency FIT hap saevecuetor 


1300 kerning pairs per typeface 
for hundreds of popular PostScript 
fonts from both the Monotype and 
Adobe type libraries (including the 
in 35 fonts built into most PostScript 

N ) printers). It works with Macintosh 

Of) the AG {nto sh publishing applications that recog- 
nize kerning pair data in screen font 
suitcases like Quark XPress & Aldus 
PageMaker. And, if youre an XPress 


user, you Il be able to access built-in 


AX tracking data and also use the Quark 
X Tension we provide for word space 
A Very lasteful = 


SGNEa: Bie Mae Pic brsie Lehe gate ws ds he ese eve ee Nena eC Ee pave yaaa ee Art directors, designers, and 
service bureaus can all take advan- 

tage of Agency FIT — we've priced it 

99 to meet everyone's budget and usage 

requirements. A single-user license is 

x Pp BE R ] BE N C BE just $79.00 per volume. Volume One 

@ has kerning and tracking data for 65 

see Piste ees ect ea ees enanadertoreteninuebeaso yen fsimpenne Mantle gene Mucryoenat 


data for 250 more. AgencyFIT can 
be purchased by mail order, through 


computer dealers, from type resellers, 
and direct from Monotype. Call us 
to order or for more information; we 

( \( | can also tell you all about our other 
recipes for tasteful type. 
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Monotype 


Cig Oyen Ro BEEGAGG-K = Ro PG ON 2° aac! ERAN Eas Ga OoruEnc 
SINCE 1897, MATCHING TYPE TO TECHNOLOGY 
PIokUR A © ADOBE GARAMOND! © TTC. GAR AMOND <= MONO T Y PB Monotype Typography Inc 
Suite 504 — 53 West Jackson Blvd 
Gud Ran ON DS GoM bs AUN S = HE Ly RTC AS PALA TINO Pee R Peer Ord Chicago Illinois 60604 USA 
telephone: 312 855 1440 
toll free: 1 800 MONOTYPE 
PULUARMIS Ie? 2 ROLE Wh ED. DTC SOUVENIR 2 “ESS! ROMAN 
facsimile: 312 939 0378 
FRM Pe MEDLAERVAL. + UNIVER S * ITC¢ BAPE CHAN GC ERY Monotype Typography 


Salfords Redhill 

Surrey RH1 5JP England 
telephone: 0737 765959 
facsimile: 0737 769243 


Monotype, Amasis, Monotype Baskerville, Bembo, Centaur, Ellington, Monotype Garamond, Gill Sans, Perpetua, Plantin, Rockwell, and Times New Roman are registered tr: 
plc and are registered in the United Sta nt & Trademark Offic ain 0} type Agency tra rk of The corporation 


omputer, In d, and PostScript are 
of Quark, Inc. Aldus PageMaker is a reg of Aldus Corporat 

Gothic, ITC Berkeley Old Style, ITC B ranklin Gothic, ITC Garamond, ITC 
a trademark of World Typeface Center. Americana is a trademark of Kingsley ATF. Eurostile i 


rated register 
s, Trump Me 

and ITC Zapf C! y are r 
rademark of Nebiolo. Aachen 
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| Letraset | 


FONTEK 
OU exclusive faces now 
at your command 


The Letraset Display Type Library Introduces FONTER 
duperior Quality Digital Display Type Font Disks In TrueType 
and Postacript® Type | Formats For The Macintoshe 


= Unique fonts in classical and innovative styles 
from Letraset’s world renowned display 

type library—these master—design typefaces 
are unavailable from any other type foundry! 


= Superior typographic quality—faithful to the 
library’s original type designs in every detail— 
on screen and in print. 


= Each FONTEK Digital Display Disk features a 
complete character set, alternatives, accents and 
contains both TrueType and PostScript Type 1 formats. 


-MNOQPQ/S 


For a free FONTEK Specification Brochure, or for more information on 
FONTEK just call 1-800-526-9073, or write Letraset, Marketing Dept. 
40 Eisenhower Drive, Paramus, NJ 07653. 


FONTEK IS AVAILABLE AT YOUR LOCAL ART MATERIALS DEALER. 
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#1074 ; 

Modern Magazine ARRIVAL 
Design 


by William Owen 


Of all the vehicles for graphic design, maga- 
zines are undoubtedly one of the richest 
sources of innovative, exciting ideas for 
readers and designers alike. Recent develop- 
ments in printing technology and design 
methods have been extraordinarily rapid, 
making an up-to-date book on the subject 
of particular interest to students, profes- 
sionals and laypersons. 


This book is presented in two parts. Part 
One deals with the history of magazine 
design from its inception to the 1980s, 
putting into context such notables as 
Bauhaus, Brodovitch, and Fleckhaus. Part 
Two analyzes today’s successful magazine 
designs from all over the world. Owen 
shows how good designers rise to the chal- 
lenge of grids, the use of photography and 
illustration, and decisions about typogra- 
phy. The book concludes with a look at 
electronic magazines designed and dis- 
tributed on computer-readable disks. 

William Owen has worked as a journalist, 
designer and magazine consultant in major 
British publishing houses and writes regu- 
larly for the design press. 


240 pages. 9" « 11'4! Hardbound. 
340 illustrations, 200 in color. 
#1074 

$50.00, U.S. $54.95, Canada. 
Elsewhere, $62.00 


#1070 
Clients and Designers 


by Ellen Shapiro 
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While most graphic design books address 
designers, this one takes a different approach 
addresses the client. Ms. Shapiro interviews 
22 executives to discuss their opinions about 
the importance of design to their organiza- 
tions. This book will help clients and design- 
ers achieve stronger working relationships 
that will lead to more successful businesses. 


176 pages. 814" x 11". Hardcover. 

163 full-color, 86 black and white illustrations. 
#1070 

$35.00, U.S. $39.95, Canada. 

Elsewhere, $47.00. 


#1075 
The Graphic Spirit ARRIVAL 
of Japan 


by Richard S. Thornton 


The Graphic Spirit 


of Japan 


Japan’s unique graphic design tradition is 
explored in this comprehensive survey. It 
offers both a historical and contemporary 
review of graphic design in Japan, and 
addresses American and European influ- 
ences on Japanese graphic design. 

The author analyzes in detail all the 
major events and personalities which have 
contributed to this extraordinary flowering 
of design in Japan over the last century, 
drawing on first-hand interviews with many 
of the most important figures practicing 
today. The Graphic Spirit of Japan repro- 
duces in lavish illustration the best work of 
the century, including that of many con- 
temporary designers who have up until now 
remained relatively unknown and unpub- 
lished in the West. It will be an invaluable 
reference for all those interested in the 
graphic image, and will make a major con- 
tribution to our understanding of Japanese 
art and culture. 


Canon 
CAMERA 


Richard Thornton is a Professor of Art at 
the University of Connecticut. He lectures 
regularly in the USA and Japan and is con- 
sidered an authority on Japanese graphic 
design in both countries. He has also writ- 
ten for Graphic Design, Print and The 
AIGA Journal. 


240 pages. Hardbound. 

9" x 1NA" 212 color illustrations. 
#1075 

$49.95, U.S. $54.95, Canada. 
Elsewhere, $61.95. 


#1071 

High & Low 

Modern Art, Popular Culture 

by Kirk Varnedoe and Adam Gopnik 


An openness to popular culture has been 
one of the defining characteristics of mod- 
ern art. This striking book, the catalog of 
a major exhibition which opened at The 
Museum of Modern Art last year, is the first 
encompassing history of that century-long 
dialogue between “high” and “low” 


464 pages. 914" « 12!" Hardbound. 
Bibliography, notes, index of illustrations. 
625 illustrations, including 220 in full color. 
#1071 

$60.00, U.S. $65.00, Canada. 

Elsewhere, $75.00. 
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#1076 
The Little ARRIVAL 


System 7 Book 
by Kay Yarborough Nelson 
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Teach yourself the essentials of System 7 
and skip the technical mumbo jumbo! In 
clear, simple English, this book explains 
System 7’s most useful features without 
burdening you with needless technical 
details. Covered here is everything you 
need to know to take advantage of System 
7’s virtual memory, desk accessories, and 
the new Finder and Control Panels. It cov- 
ers TrueType, tricks for multitasking, and 
ways to customize your system for the way 
you work. Logically organized, carefully 
indexed, and loaded with helpful tips and 
shortcuts—a first-rate reference. 


Kay Yarborough Nelson is one of the 
nation’s most prolific computer writers. 
She has written or co-authored over 15 
books that have been translated into seven 
languages. 


144 pages. Softbound. 

7" x 9" Illustrated. 

#1076 

$12.95, U.S. $17.95, Canada. 
Elsewhere, $24.95. 
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#1072 

The Gray Book 

by Michael Gosney, 

John Odam, Jim Schmal 


Designing on your PC need not be an 
expensive, elaborate process. By following 
some of the basic design principles explored 
here, you can create stunning pages in 
black, white and the many shades of gray in 
between. This is an invaluable reference 
tool that should be part of every desktop 
publisher’s toolbox. 


208 pages. 944" «74/2! 
Illustrated. Paperbound. 
#1072 

$22.95, U.S. $25.95, Canada. 


Elsewhere, $35.00. 
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#1067 

On Stone 

by Sumner Stone 

Foreword by Jack Stanffacher 
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Although only typefaces designed by Sumner 
Stone are shown, this book explores a wide 
range of problems from design of books, 
periodicals, signage systems and interactive 
displays, corporate identity programs, pro- 
motional material, and personal uses. There 
is also a section on typography as art. The 
solutions employed here provide invaluable 
information about the use of typefaces in 
general. 


120 pages. 10" x 13" Illustrated. Hardcover. 
#1067 

$34.95, U.S. $39.95, Canada. 

Elsewhere, $46.95. 
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#1004 

Florilege 

by Alain Mazeran 


Florilege presents 86 calligraphic treatments 
in nearly every medium one can imagine, 
interspersed with striking floral photogra- 
phy by Michel Viard. An unusual hardcover 
is a display in itself. Even the endpapers are 
a joy. 


10%" « 1134! Illustrated. Hardcover. 
#1004 

$80.00, U.S. and Canada 
Elsewhere, $84.00 
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#1066 

Typewise 

by Kit Hinrichs 

with Delphine Hirasuna 


A SHH 


Typewise focuses on the emotional power of 
typographic design rather than technology 
and how-to’s. Kit Hinrichs of Pentagram 
with Delphine Hirasuna present over 60 
detailed case histories of award winning 
typographic design, making Typewise stim- 
ulating to read as well as exciting to look 
at, spread after spread. There’s no other 
book like it—it is extremely practical with 
a sharp inspirational edge. 


160 pages. 9" x 12" Hardcover. 250 color illustrations. 
#1066 

$39.95, U. S. $44.95, Canada. 

Elsewhere, $52.00. 
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#1064 

Armin Hofmann: His Work, 

Quest and Philosophy 

edited by Hans Wichmann 


This volume presents the collected works 
of Armin Hofmann. With 11 color and 
187 black and white illustrations, notes 
and commentaries by Mr. Hofmann him- 
self, as well as a number of his renowned 
colleagues, this book will-be an incentive 
to rising generations to return again and 
again to the central issues of graphic design. 


223 pages. 11" x 7! Hardbound. 
Illustrated. English/German text. 
#1064 

$54.00, U.S. $59.95, Canada. 
Elsewhere, $65.00. 


2 Be Sees ee 
#1068 

Expressive Typography 

by Kimberly Elam 
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#1063 

Low Budget/High 

Quality Design 

by Steven Heller and Anne Fink 


Visual effects using typography can be high- 
ly creative and evocative, as this beautifully 
illustrated book demonstrates. Expressive 
Typography is a collection of inspired and 
inspiring graphic design work of the past 
century, providing new, insightful connec- 
tions between the work of contemporary 
and historically important design demon- 
strating that there is much more to typogra- 
phy than mere typeface selection. 


165 pages. 894" « 1114" Illustrated. Hardcover. 
#1068 

$32.95, U.S. $37.95, Canada. 

Elsewhere, $45.00. 
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Typographic Communications Today 

by Edward Gottshall 


Here is a critical review of the past century 
of typographic design all over the world. Full 
alphabets of over 200 twentieth century 
typefaces are shown, and a major section is 
devoted to the effects of computer and laser 
technologies on what designers do and how 
they work. 


256 pages. 1034" « 1414" 900+ illustrations, 
500+ in full-color. Hardcover. 

#1024 

$55.00, U.S. $59.95, Canada. 

Elsewhere, $67.00. 


With troubling economic times facing us, 
this is a timely addition to our roster. 
Unlike many other design books, Heller 
and Fink reveal valuable information on 
each project’s purpose, budget and 
resources, with an occasional statement 
from the artist; thus making this book 
more of an actual tool than simply a source 
of visual stimulation. 


160 pages. 814" x 11! 
Hardcover. Illustrated. 

#1063 

$35.00, U.S. $39.95, Canada. 
Elsewhere, $47.00. 
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#1059 

Anatomy of a Typeface 

by Alexander Lawson 


Anatomy of a Typeface is Alexander Lawson’s 
second investigation of typographic classifi- 
cation and evolution. In this expanded 
study, Lawson documents 30 typestyles 
with generous narrative on their principal 
designers and chronologies. A must-have 
for all typographers! 


428 pages. 4" x 64! 
Illustrated. softbound. 

#1059 

$24.95, U.S. $29.95, Canada. 
Elsewhere, $37.00. 
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#1069 

Beyond the Desktop 

Tools and Technology 

for Computer Publishing 

by Barrie Sosinsky 


This book provides a comprehensive look at 
computer publishing’s hardware, software, 
standards, systems and emerging technolo- 
gies as we rush into the mid-1990s. Topics 
include page layout programs, graphics 
applications, typography, page description 
languages, modems, scanners, OCRs, 
graphics file formats, and more. 


8" x 914" Illustrated. Paperback. 
#1069 

$26.95, U.S. $31.95, Canada. 
Elsewhere, $39.95. 


#1053 
The Mac is not a Typewriter 
by Robin Williams 


Ms. Williams shows how to make copy look 
typeset, not typewritten, and explains typo- 
graphic standards and terms such as wid- 
ows, orphans, kerning, leading, font and 
style choices (as well as the logic behind 
them). An essential guide to getting the 
most from your Mac. 


72 pages. Illustrated. Paperbound. 
#1053 

$9.95, U.S. $12.95, Canada. 
Elsewhere, $16.00. 


#1062 
Modern Encyclopedia of Typefaces 
by Lawrence W. Wallis 


Modern Encyclopedia 


of Typefaces 1960-90 


Lawrence W Walls 


This exciting new volume is an essential 
reference book for all the principal type 
designs introduced specifically for the new 
technologies since 1960. There are nearly 
1200 typestyles exhibited, and a number of 
indices are also included for ease of refer- 
ence, including an index of designers, a 
chronological index, an index of manufac- 
turers and design agencies and an index of 
alternative typeface names. Designer pro- 
files and a bibliography are also included. 


192 pages. 85/4" x 1154" Softbound. 
#1062 

$24.95, U.S. $29.95, Canada. 
Elsewhere, $37.00. 
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#1056 

Roger Black’s 

Desktop Design Power 

by Roger Black 

Foreword by William Herst 


Roger Black’s Desktop Design Power was cre- 
ated and written for both professionals and 
newcomers to desktop design. 

Design Power gives advice, tips, and tricks 
from one of the foremost desktop design- 
ers. Some of the topics covered are: layout, 
typography, covers, color production, man- 
agement, and DTP systems. 


320 pages. 8" x 91/4" Illustrated. Paperbound. 
#1056 

$24.95, U.S. $29.95, Canada. 

Elsewhere, $39.95. 


#1052 
Encyclopedia Macintosh 
by Craig Danuloff and Deke McClelland 


ENCYCLOPEDIA 


MAaciNTOSH 


The most thorough Mac reference we’ve 
seen. Encyclopedia Macintosh provides clear, 
concise, easy-to-understand explanations, 
reviews and tips on topics from the Apple 
menu to INIT’s to zoom boxes. An 

“everything you wanted to know but didn’t 
even know what to ask” for the Mac. 


782 pages. 71" x 9" Illustrated. Paperbound. 
#1052 

$26.95, U.S. $29.95, Canada. 

Elsewhere, $37.00. 
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#1036 

Visual Thinking: 

Methods for Making Images Memorable 
by Henry Wolf 


Henry Wolf is one of today’s foremost pho- 
tographers and art directors. In this book, 
he reveals the variety of creative methods he 
employs to produce his outstanding visual 
images. 


184 pages. Illustrated. Hardcover. 
#1036 

Uerle Special Offering. 

$30.00, U.S. $34.95, Canada. 
Elsewhere, $39.95. 

(List price: $45.00) 
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#1054 

Real World PageMaker 4 

Industrial Strength Techniques 
(Macintosh Edition) 

by Olav Kvern t& Steven Roth 


This is the first authoritative, solutions- 
oriented guide for daily use. It delves into 
PageMaker 4’s real, and sometimes 
unknown, abilities. With this book, you 
will take control of PageMaker 4’s 
powerful new tools including the link 
feature, the Story Editor, Inline Graphics 
and Book Command. 


416 pages. 8" x 914" Illustrated. Paperbound. 
#1054 

$24.95, U.S. $29.95, Canada. 

Elsewhere, $39.95. 
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Envisioning Information 
by Edward Tufte 
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Edward Tufte’s newest book is a stunning 
display of the classics of information design. 
Revealed here are design strategies for 
enhancing the dimensionality and density of 
portrayals of information. 


126 pages. 87" x 1034" 400+ illustrations, 
100+ full color. Hardcover. 

#1057 

$48.00, U.S. $52.95, Canada. 
Elsewhere, $58.00. 


#1065 
The New Cranbrook 
Design Discourse 


The New Cranbrook Design Discourse is a 
look at the last decade of design as well as 

a look ahead from one of America’s most 
respected and influential design schools. 
Showcased is the best in graphic, product, 
furniture, and interior design produced by 
students, faculty and alumni of Cranbrook 
throughout the ’80s. Essays by Roy Slade, 
Neils Diffrient, Hugh Aldersey-Williams and 
Lorraine Wild explore a variety of topics. 


207 pages. 8!" « 11" Softbound. 
300 illustrations, 200 full-color. 
#1065 

$35.00, U.S. $39.95, Canada. 
Elsewhere, $47.00. 
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#1045 

The Ventura Publisher 

Solutions Book 

by Michael Utvich 


This book is written and designed for the 
professional who needs instant, step-by- 
step, concise information without the time- 
consuming searches required by traditional 
books. The material is current with Ventura 
Publisher 2.0 (and Professional Extension) 
software for IBM PCs, PS/2 and compatibles. 


464 pages. 8" x 914" Illustrated. Softcover. 
#1045 

$24.95, U.S. $29.95, Canada. 
Elsewhere, $39.95. 


#1047 
LaserJet Unlimited 
by Ted Nace and Michael Gardner 


SERIE 


LHBFEY 


A fantastic resource for LaserJet users, learn- 
ers, dealers, and trainers. Describes the vari- 
ous models, explains the control panel, how 
the LaserJet thinks, handling of fonts, differ- 
ent kinds of graphics, publishing software 
spreadsheets and databases, programming 
and more. An invaluable users manual. 


512 pages. 7" x 9" Softbound. Illustrated. 
#1047 

$19.95, U.S. $24.95, Canada. 
Elsewhere, $32.00. 
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ABC’s of Type 

by Allan Haley 
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“Attributes, Background, Considerations for 
Use” Using typefaces to communicate 
graphic messages is what typography is all 
about. When is a given typeface appropri- 
ate, how did it and other typefaces evolve, 
and how to best use a particular typeface, 
including tips on mixing typestyles and 
overcoming a type design’s inherent draw- 
backs are among the issues addressed. 


128 pages. 8%" x 11! 60 illustrations. Hardcover. 
#1055 

$27.50, U.S. and Canada. 

Elsewhere, $40.00. 
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Over the last 100 years 
type has been forged from 


molten lead, exposed on film, 
drawn by laser beams. 


Bsa it all 


there’s been a way to recognize - 
an honest face.3¢ 
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Border design by R. Rudzicka. 


The year is 


| 
47 B.P. (before PostScript). 


There was a time when “postscript” meant just one thing: P.S. 
It was a handy way to add something to a letter, even if you'd 
already signed it. 

. In those innocent days, parents worried about kids spend- 

| ing too much time listening to the radio. Trolley cars still rat- 

| tled past Ebbets Field. And hot metal had nothing to do with 
rock and roll, and everything to do with setting type. 

It would be almost 50 years before Adobe® would license 
the Linotype Library® And the two companies would begin 
co-marketing the exact same PostScript® fonts. 

But on the day in question, in an office lined with glass- 
front bookcases in Brooklyn, New York, an exciting new type- 

| face design was about to be conceived. 


Griffith, Dwiggins and Rudzicka. 


C.H. Griffith, Director of Typographic Development for the 
Mergenthaler® Linotype™ Company, had just opened a letter 
from his friend and associate, W.A. Dwiggins. (As you may 
know, “W.A.D.” is the renowned type designer responsible for 
Caledonia‘, Electra® and other Linotype 
Library classics.) 

The letter urged “Griff” to engage a brilliant 
artist and engraver named Rudolph Rudzicka 
to design a new face for the Linotype ma- 
chine. As Dwiggins was to recount years later, 


“T was sure Rudolph would 
come through with hot stuff if we 
could start him — He knows his 
letters to the bone.” 

Thus was Rudzicka retained. 
He spent the first five years of 
what would become a 40-year relationship with 
the company developing a new typeface. He intended a slightly 
decorative design with some of the charm of old style faces. 

In 1940 the Mergenthaler Linotype Company announced a 
light version of the new face. It was called Fairfield™ A medium 
weight was released seven years later. 

The type you are reading is the new PostScript release of 
Fairfield. Today,.as in the days of its initial appearance, it 
admirably achieves the goals Rudzicka had set for himself: 


“For extensive reading there must be furnished some 
degree of stimulation and pleasure to the eye, to overcome 
fatigue and give the eye its due satisfaction...To submerge con- 
sciousness of type, all obvious cleverness must be ruled out.” 


Over 100 years and 2,000 faces. 


Fairfield is the most recent manifestation of a 100-year-old 
tradition at Linotype-Hell. A tradition of commissioning the 


world's finest graphic arts talent to design worthy new typefaces. 


That tradition was already well-entrenched when Rudolph 
Rudzicka and C.H. Griffith began their collaboration. Over the 
years it has led to the creation of Galliard, Frutiger, Optima, 


ListaAt 


Palatino, Melior, Glypha, Linotype Centennial, Snell 
Roundhand and many other timeless type designs* 

In 1984, Linotype-Hell and Adobe entered into an agree- 
ment to begin making the 2,000 designs in the Linotype 
Library available in a common font format for all PostScript 
devices. To date, fonts for over 1,000 designs have been 
released by the two companies. 


The fonts are identical in every respect. 


Because Linotype-Hell designers now work with Adobe- 
licensed tools, Fairfield and all other Linotype Library fonts 
perform flawlessly in any PostScript environment. And 
because Fairfield was developed by Linotype-Hell, you can 
be sure it’s an honest face, faithful to Rudolph Rudzicka’s 
original design. 

Over the past year Linotype-Hell type designers, led by 
Alex Kaczun, have been hard at work editing and expanding 
the original Fairfield design. Today we are happy to release the 
new Fairfield for PostScript. A four-weight series of 20 fonts, 
including italics, small caps, old style figures, italic swash caps 
and an element unknown in the years B.P. — the caption font. 

A Linotype-Hell innovation, the caption font is a design ele- 
ment that exists somewhere between roman and italic. It 
enables the graphics designer to add a textual change to cap- 

tions while 
a maintaining 

the “color” of 
; NM y the roman. 


Posters, 
par 
sheets and 


more. 


Linotype- 
Hell has pre- 
pared a type 
poster and 


sample sheets to share 
with you the beauty of 


Honest faces. 


our newest type family. We would ggg 
be pleased to send you free copies.4 
Just call: 
1-800-842-9721. 
When you call, you can also add 
your name to our mailing list to 
begin receiving 
monthly mailings of 
typographic information 
from the Linotype Library, 
the home of honest faces. 
And, of course, if you are ready to 
order PostScript fonts of Fairfield — 
or any other PostScript typeface — 
call the toll-free number for the 
Linotype-Hell Authorized Business 
Partner nearest you. 34 


This ad was typeset entirely using the Fairfield family, 
a new release from the Linotype Library. 
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Linotype Library, Mergenthaler, Linotype, Caledonia and Electra, are registered trademarks of Linotype-Hell AG and/or its subsidiaries, *Galliard, Frutiger, Optima, Palatino, Melior, Glypha, Linotype Centennial, and Snell Roundhand are registered trademarks of 
Linotype-Hell AG and/or its subsidiaries. Adobe and PostScript are registered trademarks of Adobe Systems Incorporated. All other company and product names are trademarks or registered trademarks of their respective owners. 
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INTERNATIONAL TYPEFACE CORPORATION 
2 Hammarskjold Plaza 
New York, NY 10017 
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pen up 


your own 


font studio. 


Owning and managing a professional font studio is easy! 


Tools to work with typefaces on the 
Macintosh® have been adequate, but 
they lacked the sophistication of a 
traditional type foundry. FontStudio® 
finally gives you the most versatile 
tools available to create and modify 
every aspect of bitmap and outline 
typefaces. 


You can create a new font by using a 
complete set of digital drawing tools, 
by manually or auto-tracing scanned 
original art or by importing existing 
typeface designs from the major font 
manufacturers. The ability to modify 
a character's individual curves and 
straight segments allows you to 
change the actual shape of the 
letterform. 


Using FontStudio's scaling, slanting 
and rotating features, will let you 
modify individual characters or an 
entire font with the click of a mouse. 
Outline printer fonts can be auto- 
matically hinted with the ability to 
add manual hints. Once you have 
created a hinted typeface, you can 
generate bitmapped screen fonts at 


Letraset 4% ESSELTE 


Fst 
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any size using Adobe Type Manager™ 
(ATM), the True lype™rasterizer or 
FontStudios internal rasterizer. 


The kerning and metrics capabilities 
within FontStudio enable you to 
change a character's width and side- 
bearings. You can also automatically 
generate an unlimited number of 
kerning pairs for your font. And with 
the unique interpolation feature you 
can take two contrasting weights 
and create as many in-between 
weights as you desire, all of which 
are of the same high quality as the 
original designs. 


FontStudio also imports artwork 
and logos from Adobe Illustrator® 
and LetraStudio®, which can be 
assigned to a single keystroke. Once 
you've completed your font, you can 
save the design as PostScript® Type |, 
Type 3 and True Type™. You can even 
convert your existing library 
between these formats. 

Absolutely everything is clear. 
You can buy every font related soft- 
ware program on the market or 
you can purchase FontStudio and be 
in business. And if that isn’t enough 
to convince you, maybe this will— 
purchase FontStudio between June | 
and August 3l, I99l and receive a $50 
rebate from Letraset! 

For more information on this 
special offer* and where to purchase 
FontStudio, please call |-800-343-. 
TYPE and mention this ad. 


Fontstudio,. 


Letraset and FontStudio are trademarks of Esselte Pendaflex Corporation in the United States, of Letraset Canada Limited in Canada, and of Esselte Letraset 
Limited elsewhere and are widely protected by registration. Other brand and product names are trademarks or registered trademarks of their respective holders. 


*This offer is available to registered users in the United States only, and may not be combined with any other offer. 
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